COMMUNICATIONS CATALOG 1981 


The Communications Catalog for year-round 
programs is produced annually as the primary 
source of United Way program support materials. 
You will find new items for 1981 in each section of the 
catalog. These items have been developed with in- 
put from local United Ways. 


Materials have been grouped under seven headings 
to make the catalog easier to use. They include Films 
and Audio Visual, Program Support, Graphic and 
Theme, Campaign Materials, Volunteer Recogni- 
tion, Awards, and Signage. 


For the first time, an activities calendar has been 
included to helo you coordinate your year-round 
purchasing. 


If you need items that are not listed in the catalog, let 
US know. 


Your 1981 Activities Calendar 


r) 
Atlanta, Ga. 


a 
CVO (Chief Volunteer Officer) Commu- 
nications Briefings, New York, N.Y. 


Schedule quarterly meetings with agency executives 

Recognize planning and allocations volunteers 

Review agency fund-raising activities (ongoing) 

Log and process admissions inquiries (ongoing) 

Announce campaign chairman 

Campaign chairman reviews past campaign analysis 

Analyze potential for new support 

Recruit division chairmen 

Announce.communications chairman/recruit committee volunteers 
Provide year-round editor's kit to company communicators 

Plan quarterly meetings with media and company communicators 
Prepare annual report 

Accent ‘‘Thank You”’ in workplace and in mass media 


Process revised operating budgets 

Review job description for allocations and admissions chairpersons and 
committee members 

Develop training materials for planning and allocations volunteers 
Complete recruitment of top campaign leadership 

Finalize general campaign timetable 

Begin building cases development team 

Conduct employee education programs and agency tours 

Hold first campaign cabinet meeting 

Preview national communications materials (films, TV spots, etc.) 
Prepare annual meeting: promotion/audiovisual support 

Place second quarter ads with TV/radio/print 

Conduct agency marketing/communications workshop 

Conduct employee opinion survey in selected companies 


Develop visitation schedules: send committee rosters to agencies 
Complete master schedule for allocations conferences 

Account lists for all divisions finalized 

Begin packing supplies for each division 

Employee education and tours continue 

Hold sixth campaign cabinet meeting 

Provide campaign editors kit to company communicators 

Plan quarterly meetings with media and company coordinators 
Conduct agency fair 

Accent ‘‘Scope of Services’ in workplace and in mass media 


Determine preliminary distribution of net funds available for allocations 
Log, check, correct budgets 

Review allocations process with chairpersons 

Loaned executives trained and begin active service 

Employee campaign coordinators in all major accounts recruited 
Kickoff pilot campaigns 

Hold seventh campaign cabinet meeting 

Finalize plans for campaign kickoff event 

Deliver fourth quarter ads to TV/radio/print 

Distribute NFL-United Way schedules in workplace 

Tie in NFL spots with local TV/radio sports shows 

Conduct campaign communications workshop for agencies 
Accent ‘‘Citizen Review’’ message in workplace and in mass media 


Reappoint/recruit allocations and admissions leadership 
Review agency audits (audit committee) 

Gather community needs data 

Review account lists and card value 


General campaign chairman meets with division chairmen on divisional 
Organization, planning, strategy and campaign plan implementation 


Prepare cases for locations of national corporations/make initial contacts 
Hold second campaign cabinet meeting 

Pretest films with various audiences 

Analyze employee opinion results. Develop selected companies’ plans 
Meet with television stations regarding fall simulcast 

Develop materials for pilot/pacesetter campaigns 

Accent ‘‘Citizen Review”’ in workplace and in mass media 


Staff allocations conference 
Begin visitations 
Volunteer training programs conducted 


General kickoff meeting 
—Complete pilot campaign with reports 
—30% to 40% of campaign goal should be accounted for 


Campaign cabinet meets weekly 

Promote local television simulcast 

Promote campaign kickoff event/meeting 

Accent ‘‘Campaign’’/*‘Dilemma of Choice”’ in workplace and in mass media 


Revise and process proposed budget forms and instructions 

Monitor submission of quarterly financial reports and beneficiary data (ongoing) 
Plan leadership giving appeals 

Begin recruitment of loaned executives 

Develop line solicitation plan 

Plan training programs for all categories of volunteers 

Hold third campaign cabinet meeting 

Develop communications materials for loaned executives and volunteer 
training programs 

Plan quarterly meetings with media and company coordinators 

Plan special event/volunteer fair 


Staff allocations conferences 

Continue weekly report meetings 

Campaign cabinet meets following report sessions 

Insure timely campaign reports to the community 

Coordinate report meeting agenda and promotion 

Provide campaign thank-you spots to TV/radio/print 

Accent ‘‘Campaign’’/‘‘Dilemma of Choice”’ in workplace and in mass media 


fi 


fr 


Update service/target emphases; publish emphases to community 
Finalize campaign organization and strategies 

Employee education and agency tours continue 

Hold fourth campaign cabinet meeting 

Finalize campaign materials 

Order campaign supplies (films, TV spots, NFL schedules, etc.) 
Place third quarter ads with TV/radio/print 

Publicize agency tours/speakers bureau 

Conduct volunteer fair 

Accent ‘‘Volunteerism’’ in workplace and in mass media 


Staff allocations summary meetings 

Prepare reports on allotment recommendations to Board of Trustees 
Campaign cabinet plans needed follow-up 

Final report meeting and victory event 

Post campaign analysis begins 

Final details for awards program set 

Marketing/communications committee meeting/year-end evaluation 
Coordinate victory event program including multimedia 

Coordinate marketing research survey 

Deliver first quarter ads to TV/radio/print 

Provide company coordinators with thank-you kits (i.e. posters, ads) 
Accent ‘‘Campaign/Dilemma of Choice’ in workplace and in mass media 


' 


e Mail proposed budget package(s) to agencies and new applicants 
Instructional sessions on budget preparation 
All campaign personnel recruited 


Training package complete and presented to cabinet: See 1980 Campaign 
Volunteer Training Programs and Ideas: ‘‘A Working Manual’ 


Hold fifth campaign cabinet meeting 

Finalize campaign publicity/promotion plan 

Plan special event—agency fair 

Accent ‘‘Services for Children’ in workplace and in mass media 


Board approves agency allotments 

Prepare and process agency allotment letters 

e Post campaign analysis complete 

e Begin recruitment of campaign chairman for two years ahead 

e Begin assessment of potential for support in next campaign 

e Recruit communications chairman and vice chairman for 1982 

e Develop next year's communications plan and message strategies 
e Analyze marketing research results 

e Accent ‘Thank-You’ message in workplace and in mass media 


milaas 


The national film program is an important resource to all 
United Ways. Thousands of prints from the program are 
used each year in hundreds of communities. Annually, 
more than 120 million people see these films in work- 
place settings and through local television showings. 
They present United Way messages in varied formats 
and lengths in a professional, high quality manner. All 
have been tested, so each has its own specific strength 
and quality. The national film program offers all of these 
advantages, plus low cost and major savings to you. 


These benefits are only possible through the collective 
use of the national film program. That’s why your sup- 
port of this program is important. 


Here is how you benefit by supporting the national 
film program: 


1. LOW COST/MAJOR SAVINGS. Film production 
laboratory cost is increasing each year. Dollars saved 
on films can mean more resources and staff for better 
Campaign and year-round communications support. 
Fair Share cities receive discounts. 


2. VARIETY. Audiences are different and vary inmood 
and composition. Sixteen campaign films of varied 
lengths and appeals help to meet your different needs. 
You can decide which films are best suited to your 
audiences—executives, women, minorities. Training 
and volunteer recruitment films are also available. They 
are available in 16mm, Super 8 cartridges, 35mm and 
videotape and in lengths of 6, 7, 10 and 12 minutes. 


3. NATIONALLY TESTED. Message _§ strategies 
based on national marketing research guide the con- 
tent of the national film program. These films educate 
givers so that campaign giving grows with understand- 
ing. Films are now effective marketing tools for selected 
audiences. 


4. TOP QUALITY. United Way films are recognized as 
the best in the nonprofit field. They have won awards in 
major film festivals for more than 10 years. They feature 
nationally Known stars and spokesmen who deliver 
United Way messages convincingly. 


5. FREE PREVIEW AND EARLY TESTING. You can 
preview and test the films FREE, for two weeks. After 
this two-week period, you can return the films or keep 
them for your film library and be billed. 


Who should preview the films? The potential giver in the 
workplace setting as well as volunteers, keymen and 
local media. Test several films in workplace settings for 


National Film Program 


reaction and response. Outlines for testing are 
available. 


6. FILMS FOR LOCAL TELEVISION. Four films can 
be used as part of a 30-minute television program. 
Local television stations, cable systems, public tele- 
vision stations and closed circuit systems can bring 
United Way to a wide audience, including the families 
of workplace givers. All United Way films are cleared for 
TV and are protected by copyright. 


7. LOCALIZATION. United Way films are made to ac- 
commodate localization. Modular segments can be 
removed. Local tags or introductions can be added. 
Localization orders must be made early and the 
number of prints ordered should be sufficient to justify 
localization changes. For more information, contact 
Nick Anderson, Communications Division, United Way 
of America, or call 703—836-7100. 


8. VIDEO. Video copies of films are available in 1/2”, 
3/4", 1” and 2” formats. Costs are the same as for 
16mm or Super 8 copies. Special volume purchases for 
National Corporate Development Program members 
are available by contacting Marty Walsh, Communica- 
tions Division, United Way of America, or call 
703—836-7100. 


All national films are copyrighted materials and are 
made for the expressed use of the local United Way 
purchasing them from United Way of America. No 
resale, reproduction, duplication or commercialization 
of these films is authorized without the expressed 
written permission of United Way of America. 


This copyright protects the United Ways, its member 
agencies and recipients used as spokesmen for the 
United Way. It also covers theatrical talent and protects 
rights granted in association with these productions. 
Any unauthorized use or resale or reproduction is liable 
to suits and damages for copyright infringement by the 
talent, musicians and recipients used in the film. 


CONCLUSION 


Films are one of United Way’s most important campaign 
tools. Early preview and testing can insure more time to 
more effectively tell the United Way story. 


Order early. Test in the workplace. Let United Way of 
America help you to promote and place different films 
with different audiences. Companies committed to 
United Way can be shown that longer presentations can 
make giving easier and make campaigns more 
productive. 


1981 General Campaign 


REAL HERO 


Starring 
Charles Bronson 


and 
Jill Ireland 


f 


Charles Bronson is the most widely known and 
liked spokesman United Way has ever had. His 
face and no-nonsense image insure immediate 
identification and credibility in audiences every- 
where. In more than 60 motion pictures, Mr. 
Bronson has become a hero to millions. He has a 
unique quality with which people identify. It's that 
deep sense of honesty that grows from a first 
hand knowledge of the hard side of life. In this 
powerful new campaign film, Rea/ Heroes, 
Charles Bronson shows us who the real heroes 
are in life. They are people from all walks of life, 
young and old, everyday people who care and 
reach out to others through United Way. 


He and his wife, Jill lreland, introduce us to some 
special heroes, like a blind Boy Scout who has 
had the courage to overcome the darkness. We 
meet an aged couple and others helped through 
United Way. Charles and Jill make clear to us the 
problems of children, handicapped, and so many 
of the people and agencies that make up the 
United Way story. The important role of United 
Way budget and allocations is emphasized. 


Charles Bronson makes an appeal 
for giving to United Way that is the 
strongest ever. He offers us the 
chance to be a hero to someone. 
When he speaks of the need for 
each of us to reach out to help 
people, we know he means it and 
Our audience will too! 


Real Heroes is a film that people will 
want to see. The introduction by 
Orson Wells captures Bronson’s 
movie image. Real Heroes lets us 
meet Charles Bronson, the man 
himself. His quiet strength and 
deep sensitivity will motivate every 
person who sees this film to be a 
hero. 


Test this film. Discover the unpre- 
cedented popular appeal of 
Charles Bronson and see his 
straightforward delivery that makes 
giving and commitment to United 
Way the bottom line. A full package 
of TV and radio spots and print ads 
featuring Charles Bronson is avail- 
able for workplace and community- 
wide promotion. Localization for 
major orders available as this film is 
designed for localization. 


Available in: 
16mm for group showings and for local TV. 


35mm for movie theaters and TV. 


Super 8mm cartridges for MPO/Fairchild/Techni- 
color projectors for group or individual contained 
showings. 


Video Cassette in 2”, 1” and 3/4” for TV stations and 
closed circuit showings. 


1441299 16mm 1441303 MPO 

1441300 Technicolor—Magnetic 1441304 35mm Theater & TV 
1441301 Technicolor—Optical 1440305 Video Cassette 
1441302 Fairchild 


Campaign Films 


1981 General Campaign 


1981 GENERAL CAMPAIGN FILM 
RUNNING TIME: 10 MINUTES 


Thoughts and Feelings, starring 
popular NBC sports announcer 
Bryant Gumbel, is the newest film to 


UINOUGLUS & FSBLIMNGS 
bring the national exposure of the 


Starring NFL/United Way messages into 
workplace solicitations. In 1980, 

Bryant Gumbel Up Close and Personal, starring 
Pat Summerall, was the general 

campaign film that was most ef- 
fective in making a difference in 


countless campaigns all across the 
country. 


Bryant Gumbel is one of today’s 
most popular television personali- 
ties. He has also been personally 
involved with United Way services. 
His strong belief in United Way and 
its agencies is clearly evident 
throughout his moving narration. 


Thoughts and Feelings features 
NFL players, their wives and 
families, adding anew dimension to 
this successful film series—family 
involvement with United Way. 


This is a campaign film that will 
bring to United Way a stronger per- 
sonal identification, greater under- 
standing and new levels of giving. 
In addition to touching, personal 
stories, it covers the broad range of 
services, budgeting and alloca- 
tions the importance of voluntarism 
and personal involvement through 


Available in: Video Cassette in 2”, 1" and 34" for United Way. 

16mm for group showings and for TV stations and closed circuit aie . 

local TV. showings. Adi the Hl dee! and a NFL/ 
1441306 16mm nite ay Spots eacn Wee 

35mm for movie theaters and TV. — 4441307 Technicolor—Magnetic ASUSHOUE the 1981 campaign. 

Super 8mm cartridges for MPO/ 1441308 Technicolor—Optical This exposure, along with Bryant 

Fairchild/Technicolor projectors for ett — Gumbel’s personal appeal insures 


group or individual contained 1441311 35mm Theater and TV that Thoughts and Feelings will 
showings. 1441312 Video Cassette be a campaign winner for you. 


Frank Reynolds, ABC-TV’s widely 
admired and respected television 
commentator stars in this special 
news report on United Way. Volun- 
teer Report shows how United Way 
works to meet the needs of the 
whole community and how volun- 
teers are at the heart of the United 
Way process and system. It em- 
ohasizes the pivotal role that volun- 
teers play in identifying community 
needs, reviewing agency programs 
and services, and in making the 
tough decisions of budgeting and 
allocating contributed dollars. 
Volunteer Report is a proven 
fund-raising film, particularly 
among white-collar and middle- 
management groups. It is also a 
superb solicitor training film. In fact, 
many call it “the most comprehen- 
Sive film about the United Way 
system ever.” 


Frank Reynolds adds power and 
prestige to this unique campaign 
and year-round film. As a network 
anchorman, he is one of the most 
trusted people in America. His 
presence in this film underscores 


Loretta Lay 


Loretta Lynn’s new popularity 
makes this film a sure fund raiser in 
1981. Country and western folk 
heroine, Loretta Lynn stars in this 
United Way film classic which is as 
popular and powerful today as it 
was when first released. It’s a story 
of a little deaf girl and her family and 
the help she receives through 
United Way. Loretta Lynn tells the 
Story in the way that audiences 
know her best—through the lyrics of 
a song. 

The film is especially appropriate 
today, as new audiences have dis- 
covered Loretta Lynn. The wide- 


General Campaign 


NOW IN NEW SHORT CAMPAIGN VERSION: 


AS WELL AS REGULAR VERSION: 


the importance of United Way ser- 
vices In your community. 

Volunteer Report will be one of 
the most effective films you'll ever 
use this year and for years to come. 
It's a film that every volunteer, 
loaned executive, campaign solici- 
tor and staff person, as well as 
media and general public MUST 
see. 

Cost: See Pricing 
Order No. Information 
15-MINUTE VERSION 
1441642 16mm 
1441649 Technicolor—Magnetic 
1441650 Technicolor—Optical 
1441651 Fairchild 
1441652 MPO 


10-MINUTE VERSION 
1441312 16mm 
1441313 Technicolor 
1441314 Fairchild 
1441315 MPO 
1441316 Video Cassette 


spread popularity and impact of 
Coal Miner’s Daughter, a recent 
film based on her life, has endeared 
Loretta Lynn to the American 
public. She is the kind of person that 
people of all ages and areas of the 
country respect and believe in 
today. Loretta Lynn will touch 

your audiences and inspire their 
strong support of United Way ser- 
vices in your community. 


Cost Fair 
Order No. Cost Share Cities 
1441101 16mm $115.00 $85.00 
1441102 Technicolor $115.00 $85.00 
1441103 Fairchild $115.00 $85.00 
1441104 MPO $115.00 $85.00 


Campaign Films 


A Gift of Love Starring: Tony Bennett 


RUNNING TIME: 16 MINUTES 


A Gift of Love is the kind of film 
to build your campaign around. 
This international, award-winning 
film, starring Tony Bennett, gets 
across the fundamental message of 
the meaning of giving and the per- 
sonal importance of one’s United 
Way gift. It is the tender story of two 
people, a world reknown circus 
clown and a young boy. Each has 
lost someone very special in his life. 
It's only in reaching out to the other 
that they themselves are helped. 

A Gift of Love reminds 
audiences that United Way is the 
way to reach out and give, not just to 


Up Close and Personal Starring: Pat Summerall and Stars of NFL 


RUNNING TIME: 10 MINUTES 


Up Close and Personal is one 
of the most effective and successful 
United Way films ever made. This 
film, starring popular sportscaster, 
Pat Summerall and the NFL football 
Stars clearly demonstrates the suc- 
cessful fund raising effect of a film 
based on the NFL/United Way 
network television series. 

Up Close and Personal pro- 
vides many warm and spontaneous 
moments as players express their 
feelings while visiting the agencies, 
meeting service recipients and 


one but to thousands of people in 
the community all year long. This is 
the gift of love. A Gift of Love will 
win the hearts of audiences in your 
community and inspire and rein- 
force their United Way gift. Special 
promotional approaches and 
materials are available. 


Cost: See Pricing 


Order No. information 
(C32). 16mm 

co Technicolor 

VAG Fee wh. 5 on Fairchild 

1447620 ..\......- MPO 

LS oo i) ae 16mm Long Version 
e461 oa: Video Cassette 


A Little Miracle Starring: Mickey Rooney 
RUNNING TIME: 12 MINUTES/SPECIAL TELEVISION VERSION: 20 MINUTES 


A Little Miracle is a new kind of 
campaign film with a star and story 
that will win audiences over with 
gentle laughter and greater under- 
standing. This light comedy is just 
right for our times. It gets people to 
laugh at themselves, yet still con- 
tains the dramatic and serious 
moments that move viewers and 
conveys the full dimension of 
United Way. With a tear in their eyes 
and asmile in their hearts, your 
audiences will want to be a part of 
A Little Miracle. 

This film has already generated 
fantastic results. Volunteers, agen- 


recalling their personal experiences 


with United Way as volunteers or 


how members of their families have 


been helped. This memorable film 
will work wonders for your 


Campaign. 
Cost: See Pricing 
Order No. information 
fo. 3 Sea 16mm 
(eg Technicolor 
pf bo. a ee Fairchild 
141GHM 24.05%. 25 MPO 
1R416ST Ss Oe Video Cassette 


cies, media and workplace 
audiences have all responded to 
this wonderful story. Test this film in 
your community, record employee 
responses and you'll find you have 
a Sure campaign winner. One that 
will make miracles happen in your 
Campaign! 

Cost: See Pricing 

Information 


Order No. (Inside cover) 


Campaign Films 


Tomorrow Cost: See Pricing 
RUNNING TIME—10 MINUTES Audiences will be deeply moved by Order No. Information 
Starring: Frank Gifford’s sensitive narration and 4444070. «««w«!..... 16mm 
the special stories showing the human 14441271................ Technicolor 
Frank Gifford and side of United Way agencies.Asurefund- 1441272................ Fairchild 
Stars of NFL raising success! ; 144127300... MPO 
: ite People Are Waiting is a new way for local Cost: See Pricing 
People Are Waiting ever Ways to i fo their ls re Information 
RUNNING TIME—11 MINUTES . Order No. (Inside cover) 
on a wider scale and a new way to sell the 
whole United Way process. Whenever jani569 16mm 
St ING: Lien iis fae, vow wil QIVe yYOur. "1441251 a Sees ee, Technicolor 
arring: audience a fuller understanding of the 4441252................ Fairchild 
United Way process, fund raising, 1441253................ MPO 
John Forsythe economy, budgeting and allocations. SAIN8 Sais ea 16mm Long Version 
That Great Feeling That Great Feeling is a hard-hitting, emo- Cost: See Pricing 
RUNNING TIME—11 MINUTES tional film targeted at the average work- Information 
ial ing man and woman. The theme is youth Order No. (Inside cover) 
services and character building agen- 4444539 itive 
ee cies such as a Boy Scouts and Girl 4444933... Technicolor 
Starring: Scouts, YMCA and YWCA. The story with 1441234... Fairchild 
which every parent and young person 1441235................ MPO 
Ear! Holliman can identify. VARIO ons nhs eessasiess 16mm Long Version 
— t 
You’re There In this film, the audience sees how Its 


pledge to United Way helps people in 


RUNNING TIME—10 MINUTES day care centers, a water safety class, 


Cost: See Pricing 


youth recreational centers, senior citi- Information 
zens centers and rehabilitation centers. It | Order No. (Inside cover) 
highlights the important reasons for 4441225................ 16mm 
Star ring: giving and discusses the economy ofthe 1441226................ Technicolor 
: one-pledge approach through payroll 1441227................ Fairchild 
Tony Curtis hadveton, ida’ oh ree MPO 
ls Someone There dramatically tells the 
story of George Bailey, an average 
worker with four children who faces the 
is Someone There problems we all face. We see the growing 
RUNNING TIME—10 MINUTES fear of unemployment, the eroding ef- 
fects of inflation and the impact of the Cost Fair 
energy crisis. The story deals with the Order No. Cost Share Cities 
concept that anyone ofuscanneedhelp, 444349516mm...... 115.00 85.00 
Starring: but that there is always hope and the y44t196 fornia 3118.00 $85.00 
focus of that hope can be found through = 1441197 Fairchild... .$115.00 $85.00 
Jack Lemmon the United Way. 1441198MPO ....... $115.00 $85.00 
The Turning Point Cliff Robertson gives a masterful interpre- 
RI JNNING TIME—834 MINUTES tation to the role of George Denham, a Cost Fair 
oo... typical worker in a plant who is left the Order No. Cost  ShareCities 
burden of rearing two small children after 4443450 16mm...... $115.00 $85.00 
Starring: the death of his wife. In a touching story, 4441151 Technicolor $115.00 $85.00 
we see him receive United Way counsel- 1441152 Fairchild. ...$115.00 $85.00 
Cliff Robertson ing to help solve his family's problems 1444153MPO....... $115.00 $85.00 
: Little Boy Lost tells the story of how United 
Little Boy Lost Way works to make people’s dreams 
RUNNING TIME—11 MINUTES come true. David Janssen and Joanna 
Starring: Petit play a couple who have a childless Cost Fair 
marriage. On a United Way tour of agen- Order No. Cost Share Cities 
David Janssen With cies, Eddie Loman (David Janssen) = 4441160 16mm $115.00 $85.00 
Greg Morris and meets a small boy whose parents have —_ 4441161 Technicolor .$115.00 $85.00 
; been killed in an accident and a new = 1441162 Fairchild... . .$115.00 $85.00 
Joanna Pettit family is brought together. 1441163MPO....... $115.00 $85.00 


Training Films 


The Twenty-Minute Package 


Featuring: Hugh Downs 
RUNNING TIME: PART I, 12% MINUTES; 
PART Il, 21% MINUTES 


The Twenty-Minute Package has pro- 
duced dramatic campaign results. 
Now, for the first time, the Group Solici- 
tation Technique in employee cam- 
paigns is one-on-one solicitation. Fre- 
quently used in company-wide cam- 
paigns for the National Corporate De- 
velopment effort, The Twenty-Minute 
Package both promotes and explains 


how to use this successful method of 
fund raising. 

The commentary of NBC’s Hugh 
Downs is supported by another United 
Way volunteer, Frank Sullivan, vice 
president, Mutual Benefit Life, who is 
experienced in the group solicitation 
process. They are complemented by 
strong on-camera endorsements from 
both management and labor. 

The innovation of this film is that it 
provides an exciting tool for campaign- 
ing as well as training. Part |, which runs 
122 minutes, is directed to top execu- 
tives within companies and organiza- 
tions in your community and company 
coordinators or key men. 

In 21% minutes, Part Il provides a 
step-by-step approach to conducting 
group solicitation within the workplace, 
and is perfect for United Way volunteers 
and staff, loaned executives, campaign 
coordinators or key men, and the em- 
ployee campaign committee. 

The initial purchase will be limited to 
the comprehensive: package (Parts | 


and II) in 16mm format for $250, on one 
reel, including written materials. 

After the initial purchase, Part | will be 
available in Super 8 to facilitate promo- 
tional use within offices and small 
groups for $140. (Technicolor, Fair- 
child, MPO.) With the entire package, 
you will receive five copies each of the 
Meeting Coordinator Study Guide and 
Effective Use of the Twenty-Minute 
Package to Train Meeting Coordinators 
for Successful Group Solicitation. Also, 
you will receive one copy of the Group 
Solicitation Manual. 

Part Il is available in 16mm for $140. 

This film is not available for preview. 
Shooting script available upon request. 


Order No. Cost 

1441220 Part I-ll TORN Sore ks: $260.00 
(Entire Package) 

1441221 Part| Technicolor ........ $150.00 

1441222 Part| * 1° Bt ee $150.00 

1441223 Part! Perowid.....-..... $150.00 

1441224 Part ll | $150.00 


1441210 For additional sets of 
printed materials, contact 
Sales/Service Center 


The Winning Role 


RUNNING TIME: 26 MINUTES 


This is a one-hour training package 
which includes a 26-minute, 16mm 
color film; five copies of /nstructor 
Guidelines; 100 copies of Solicitor 
Guidelines; Role Plays—how to prepare 
and conduct local role plays; 20 most 
common objections to giving with 20 
winning answers; solicitor techniques 
and approaches—the psychology of 
giving; new role-play techniques with 
solicitor participation in the learning 
process. 


The solicitor is the most important 
person in the United Way campaign. 
Most cities are spending one or two 
hours in training solicitors. This pack- 
age is designed for one hour, but it can 
be expanded or contracted to meet 
your local situation. The film has three 
segments and these become part of 
your training session; as discussion 
follows each segment, solicitors identify 
with their counterparts in the film and 
learn by making mistakes through the 
role-play techniques. 

Effective solicitors are the key to cam- 
paign success. Ample time to train so- 
licitors is as important as the corporate 


gift, for effective solicitors in an em- 
ployee campaign will generate more 
new dollars. This one-hour package 
should be seen as a minimum for solic- 
itor training. 

The package contains all the neces- 
sary materials to train 100 solicitors at a 
cost of $1.00 each; additional materials 
can make this your permanent training 
tool, modifying it next year to meet new 
local situations. 


Order No. Cost 
ek a. | i $120.00 
1441186 Technicolor........ ses $120.00 
1441187 Instructor Guidelines ..... $ 1.00each 
1441188 Solicitor Guidelines ...... $  .25 each 


One-On-One Solicitation 
RUNNING TIME: 7% MINUTES 


The One-On-One Solicitor Training 
Program employs proven sales tech- 
niques and concentrates on the skills 
needed by the solicitor to perform with 
confidence. Material is designed to 
draw on the experience of the partici- 
pants and to relate that experience to 
the specific task ahead. 

The basic package includes: one 
copy of /nstructor Guidelines, five 
copies of Solicitor Guidelines, and a 7 
minute color film. The program is timed 
for presentation in under two hours, yet 
can be effective in as little as 15 
minutes. 


This film is not available for preview. 
Shooting script and Cassette Tape 
available upon request. 


Order No. Cost 
VQRSTT FON... ee $120.00 
1440312 Technicolor............. $120.00 
THQOS tS FANG ls. orcs Od $120.00 
1440314 WEG 2 ieee cee $120.00 
1440315 Solicitor Guidelines ...... $ 30 each 


1440316 Instructor Guidelines ..... $ 


Let The Spirit Free 


RUNNING TIME: 8 MINUTES 


Filmed on locations across the 
country, Spirit captures what is per- 
haps the most significant aspect of 
Our national character. As Ameri- 
cans we have the ability to help one 
another. This ability, this voluntary 
Spirit, pervades our everyday activi- 
ties—many times in such subtle 
ways that we fail to recognize it or 
wonder at its beauty. 

The fact that more than 400 people 
from 36 organizations volunteered to 
bring Spirit to the screen is itself a 
testimonial to the volunteer spirit 
which is the very cornerstone of the 
United Way. Through the people in 
the film we come to know the dif- 
ferent kinds of volunteers from all 
age groups and from every walk of 


life. And we see the different levels of 
volunteer activities available in all 
communities. 

Actor Earl Holliman narrates what 
is an excellent volunteer recruitment 
package for year-round showing to 
clubs, organizations, and com- 
panies. 

A video cassette version of Spirit 
for those with impaired hearing is 
now available. For details contact 
Marty Walsh, Communications Divi- 
sion, United Way of America. 


Order No. Cost 

1440154 16m... oc... 1 eee $140.00 
1440155 Tectwiicolor....... 23 $140.00 
1440156 Fairchild ................ $140.00 
T440157 — WD. oon ck eine cae $140.00 


An American Experience—Part | 


RUNNING TIME: 22 MINUTES 


This 22-minute film is a wondrous 
journey through our nation’s history 
providing a new understanding of 
the birth of the United Way concept. 
As the film progresses, the evolution 
and history of the United Way 
movement is often seen paralleling 
the history of North American from 
the 1890s to the present. With the 
innovative use of period photo- 
graphs and music, and added 


graphics and posters, the United 
Way story is given a new dimension. 
With its historical foundation An 
American Experience is ideal for 
new volunteers. 


Order No. Cost* 


T4417 1G OVI: oo a eek ites $140.00 
"If bought together, the cost is reduced to 
$110.00 each for The United Way Experience 
and An American Experience. 


The United Way Experience—Part Il 


RUNNING TIME: 12 MINUTES 


This 12-minute film serves as the 
introduction to the why of the Stan- 
dards of Excellence. Told with the 
filmographic technique, the on- 
camera narrator explains the growth 
of the movement in terms of an evolv- 
ing structure which culminates in the 
Standards of Excellence. The film 
serves as abasic introduction in both 
function and concept for volunteers. 
lt enhances the understanding of the 


precepts of the movement and is a 
natural follow-up to An American 
Experience. 


Order No. Cost* 

1441 12> Te ee nk ok ced ee $140.00 
1441130 Technicolor.............. $140.00 
1441131 Fe 2 eit cS $140.00 
1441132 WOOD ss ck eee, $140.00 


“If bought together, the cost is reduced to 
$110.00 each for The United Way Experience 
and An American Experience. 


Recruitment Films 


Films for Television 


Television Spots 


Television offers tremendous op- 
portunities for reaching the entire com- 
munity, especially employee family 
members not reachable through work- 
place solicitation. Because of the 
rulings by the Federal Communications 
Commission, local television stations 
want and need broad-based, public 
service programs for airing during the 
community access period (7:30 p.m.- 
8:00 p.m.) as well as for special, 
prime-time shows. Cable television 
systems are also looking for good family 
programming. 


A Gift of Love 
Tony Bennett 


RUNNING TIME: 
Pe" 27 MINUTES/ 

__ (17MINUTES FOR 
CAMPAIGN) 


A Little Miracle 
Mickey Rooney 


RUNNING TIME: 
20 MINUTES/ 
SPECIAL 
CAMPAIGN 
VERSION: 

12 MINUTES 


People Are Waiting 
John Forsythe 


RUNNING TIME: 
20 MINUTES 


That 
Great Feeling 
Earl Holliman 


RUNNING TIME: 
19 MINUTES 


United Way films are available for use 
by your local commercial, cable and 
educational television stations, as well 
as closed-circuit institutional systems. 
These films will enable you to reach a 
wider audience, and increase your 
year-round visibility and broadcast 
opportunities. 

You can make each film into a thirty- 
minute program by adding an introduc- 
tion and follow-up commentary by your 
volunteers. Each film offers a unique 
aspect of the United Way story. These 
films, featuring top stars, give broad- 


A Gift of Love is a special film that'll 
touch every audience in your com- 
munity. It captures the meaning of 
United Way at its basic emotional and 
logical core. It's a tender story ofa 
circus clown and a young boy who 
enrich each other's lives through a 
simple gift of love. This film dispels the 
pressure inferred in many campaigns, 
and with asong and asmile, wins the 
hearts of every audience. 

A Gift of Love is prepared in a 17- 


A humorous, but moving story of an 
angel named Clarence Potter who 
earns his wings by coming to earth to 
perform a miracle. When he arrives, he 
finds that he alone can't perform the 
miracle but that, by caring, people can 
make miracles happen. In helping an 
average family in a time of need, 
Clarence calls on United Way agencies 
and the voluntary spirit of people. 

A Little Miracle tells the United Way 
story in an entertaining format. Your 


No more timely message in the face of 
a critical press and challenges to United 
Way. This film sells the United Way 
system for you. A story of anews an- 
chorman asked to do a series on the 
United Way. People Are Waiting is a 
contemporary story that tells the whole 
United Way process from fund raising to 
allocations and the story of a little girl 
that makes the process human and per- 
sonal to your audience. 


A story with which every family and 
young person can identify. That Great 
Feeling is just right for the one-half-hour 
of local programming available after the 
evening news. It is the story of a typical 
family raising their children and facing 
the dangers of drugs, crime, juvenile 


casters both public service credit and 
good, entertaining programming for 
their viewers. The films are available in 
16mm, 35mm, and 2” or 1” video broad- 
cast formats to insure top-quality 
airings. 


For further details on how to script, 
place and promote one-half-hour tele- 
vision packages or for other local tele- 
vision program opportunities, call Marty 
Walsh, Communications Division, 
United Way of America 
(703—836-7100). 


minute version for campaign use and an 
ideal one-half-hour version for use by all 
PBS, cable and commercial stations. 
Prime-time showings will reach more 
people with the most important United 
Way message of all—that we must be 
giving and loving to truly receive love in 
Our Own lives. 

A Gift of Love is anatural to build your 
Campaign around. Support promotional 
approaches and materials are avail- 
able. Order No. 1441627 


local agency representatives and vol- 
unteer leaders can introduce the film 
and follow it with a discussion of the 
agencies and services highlighted. 

Mickey Rooney, a favorite of many 
generations, insures entertainment 
value. Over 50 TV stations have already 
shown this popular film. A wide range of 
promotional approaches and materials 
are available. “Be an angel.” Make a 
little miracle happen in your campaign. 
Order No. 1441269 


In these days of consumerism, one of 
your most important audiences is the 
media. They must be cultivated and 
educated on a year-round basis. 

By using the Forsythe film as the core, 
you can offer an information packed 
one-half-hour program which will help 
us look at ourselves from the viewpoint 
of an investigative reporter and tell our 
community the great story of United 
Way. Order No. 1441254 


delinquency and social unrest. Through 
Tommy McCormick and his family, 
viewers come to appreciate the value of 
United Way's youth servicing agencies, 
realize how they can touch so many 
families and help so many people 
through United Way. Order No. 1441236 


Public service messages on television can be one of United 
Way's most effective ways to communicate. Most home sets 
are on for over six-and-one-half hours each day. 

The United Way of America national public service television 
program is the largest public service spot program on network 
television. But local public service spot placement is far below 
its potential to communicate in many local communities. 

There are key reasons why public service campaigns must 
be professionally produced and afford public service directors 
at stations a regular supply of new and different types of spots. 


NFL/United Way Spots 
(available in 16mm and 35mm) 
Series of (28) 60-second, award-winning television 


spots featuring stars from each NFL team. Spots cover 
a wide range of agencies and services, as well as 


NEb 


Television Spots 


The national TV spot program provides you with a variety of 
more than 30 different spots made available in 10-, 20-, 30- and 
60-second versions. Local stations will program and air these 
spots if you personally place them each quarter to insure a 
year-round approach. The average wear-out of public service 
spots is three to four months so it’s important that you visit your 
stations quarterly with new material. 

All spots are made available at low cost and large orders 
receive discounts. 


highlighting the volunteers and citizen review process. 
Local pre- and post-game shows, weekly sports pro- 
grams and other sports broadcasts will carry these NFL 
spots not only during the season, but throughout the 
year. Radio spots are also available to reinforce 
maximum impact and exposure. 


Year-Round Celebrity Spots 
(available in 16mm and 35mm) 


CHARLES JILL BRYANT 
BRONSON IRELAND GUMBEL 


10-, 20-, 30-,60-SEC.  10-, 20-, 30-, 60-SEC. 


10-, 20-, 30-, 60-SEC. 


RODNEY 
DANGERFIELD 


BRUCE 
JENNER 


PARKER 
STEVENSON 


FRANK LIZ 
GIFFORD TAYLOR 


Volunteer 
Recruitment Spots 


CARRIE ROZELLE 


Year-Round Logo Spots 
(available in 16mm and 35mm) 


The United Way four-color logo is 
available in several variations for local 


United Way 


New 10-, 20-, 30- and 60-second spots, fea- 

turing Carrie Rozelle, United Way volunteer. 

These spots are the latest in our lifestyle series, which profiles 
United Way volunteers. This spot will receive wide exposure 
on your local television stations. 


OPTICALLOGO ANIMATEDLOGO '———— SOLARIZED LOGO ————~ 
Pr ecience fromconter —GRsgemeemerisinie. dorniy Svclve ino a dramiticadlyreclert loge. 

volve | : 
and strongly reinforce the United Way figure to reveal finial calioowe effect. : : 7 
message. 


complete logo. 


tags on films and spots. These logo spots 


Campaign Dramatic Series 
(available in 16mm and 35mm) 


Package of dramatic year-round campaign spots, 
featuring services for the elderly, handicapped, re- 
tarded and youth. 


Contact your Sales/Service Center for further information on all of the above. 


Multimedia 


Multimedia Makes Meetings Memorable 


Multimedia Is Exciting—People today are tired of dull 
meetings. They want a fast-paced, moving presentation. Multi- 
media provides this and more! Programmed on a computer, a 
United Way Productions multimedia program mixes 15 slide 
projectors and a film projector together with a professional 
sound system to create an adventure in sight and sound on a 
36-foot wide screen. It’s a show that captures and holds every 
audience's attention. It motivates, informs and leaves lasting 
images of United Way. Use multimedia for your kickoff, victory 
and annual meetings. 

Multimedia Inspires—We tailor the multimedia show for your 
audience. Slides of your volunteers, agencies and leadership 
are inserted into appropriate portions of the program. Your 


volunteers will long remember and appreciate the local per- 
sonalized message and recognition. 


Multimedia Is a Bargain—United Way Productions can 
produce, deliver, set up and operate a three-screen multimedia 
show at a quarter of the cost you would have to pay locally. And 
we will put on a multimedia many times in one day for the price 
of a single show. 

Reserve your show dates now and be assured of an exciting 
show at your next major meeting. Call Hank Williams, Commu- 
nications Division, United Way of America, (703—836-7100). 
He'll work closely with you on suggestions for your meeting 
arrangements. 


People—New for 1981. Inspirational salute to 
United Way volunteers—and to the American 
people—for their strength, character and con- 
cern for others, particularly during hard times. 
This beautiful show makes one proud to be an 
American, and to be part of the United Way 
movement. Order No. 1440865 


What | Did for Love—An emotion- 
packed show that gets to the heart of why people 
volunteer their time and talents to make their 
community a better place to live. This uplifting 
show will educate, entertain and motivate your 
audiences. Order No. 1440866 


The Winners—this award-winning show 
has received rave reviews from audiences every- 
where. Who are the winners? They are the local 
United Way volunteers, contributors, and recipi- 
ents who make United Way services, agencies 
and programs a dynamic, year-round force in 
your community. Order No. 1440867, 


Mini Multimedia 
Now Available 


Three-Projector, Do-it-Yourself Show 
(Perfect for meetings of 350 or less) 


“Fantastic!...” “A great success of 
our kickoff...” “My volunteers found it 
hard to believe that the biggest part of 
the job had been done for me in 
Alexandria...” “Our volunteers are still 
talking about it...” “Smaller 
communities appreciate the mini....” 


Every United Way, no matter how 
small or large, can now put on our award 
winning-multimedia shows themselves. 
By using mini multimedia, you get split- 
screen images, dissolves and special 
effects. All the drama and excitement of 
our multimedia shows, on a single 
screen! 

Over 60 United Ways (from Metros | 
through VIII) have used mini multimedia 
with GREAT RESULTS during the past 
two years. We send you equipment (in- 
cluding computerized dissolve unit, 
slide trays, sound track), instruction 


manual and localization instructions. 
We work closely with you over the phone 
to make sure the show is asuccess. You 
insert slides of your community, volun- 
teers and agencies. You have the mini 
equipment for a week. It costs only 
$310.00 plus return shipping. 


THERE ARE NOW THREE 
MINI SHOWS AVAILABLE: 

Order No. 
CN ir deditas bviedonssecvecntet 1440868 
“What | Did for Love”’......... 1440869 
“The Winners” .................. 1440870 


Call or write Marty Walsh, Communications Division, United Way of America, (703) 836-7100 for free preview or video cassette today. 
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Video offers United Ways a new and 
exciting communications channel. 
Through cassettes mailed to local 
United Ways, video programs are play- 
ing an ever increasing role in the educa- 
tion, training and distribution of informa- 
tion to local boards, agencies, volun- 
teers and staff. 

At our volunteer and _ staff con- 
ferences, closed circuit television 
brings hours of video programs into 
every room, making conference infor- 
mation and programs available to all 
attendees around the clock. Video pro- 
gramming also has played a major part 
in the first United Way closed circuit, 


nationwide teleconference. New tele- 
conferences and closed circuit pro- 
grams are being planned via the AT&T 
network and video highlights of 1981 
conferences will be available. 

Video programs scheduled to sup- 
port your communities are in produc- 
tion. The goals of the video potential for 
United Way such as “United Way 
Today” will be made available on a 
growing number of topics. 

The number of United Ways with 
video equipment has tripled in the last 
two years. To any United Way con- 
sidering the purchase of a video play- 
back unit and television monitor, we 


suggest a review of current CIGAAGGE. 
For more information on special group 
purchase arrangements of video equip- 
ment or on the video program itself, call 
or write Marty Walsh, Communications 
Division, United Way of America (703) 
836-7100. 


twas SOme of the current video programs now available on 12”, 34”, 1” formats are: = 


1 = ‘Video Potential’: 30 minutes. A fast- 
paced, entertaining review of television's 
past and a look to the future, with special 
emphasis on United 
Way's video pro- 
gram and opportuni- 
ties for reaching tar- 
geted audiences. 

$50/$35 (Fair Share) 


2. “Critics and Issues” and ‘“‘Conversa- 
tion With Bill Ruder’: 50 minutes. This two- 
part program featuring Bill Monroe, NBC- 
TV's “Meet the Press” and Bill Ruder, presi- 
dent, Ruder and Finn, chairman of United 
Way's National Communications Task Group 
and national public relations oxDert pro- 
vides _ understand- 
ing and insights into 
the issues affecting 
year-round commu- 
nications in the fu- 
ture. 

$50/$35 (Fair Share) 


3. “Principles and Practices”: 20 min- 
utes. An in-depth look at a successful, year- 
round United Way education and community 
leadership training program. The tape exam- 
ines the contents of six one-hour training ses- 
sions and profiles eight targeted leadership 
audiences identified by the Tarrant County, 


Texas program. 
MUST viewing — for 
any year-round 


communications ef- 
fort. (Highlights tape 
only.) Permanent 
copy/$50/$35. 


4. “Let the Spirit Free’. A Volunteer Re- 
cruitment Program that can be shown to vol- 
unteers, agencies and via local television 
broadcast to the i 

general public. In@ 

varied lengths, it 
features 30. stars 
and is hosted by 
Elizabeth Taylor. 
Total length 3% i 
hours (for preview @ 
only). 


_ ‘An Image of Quality: Your Graphics 
Program’’: 30 minutes. Saul Bass, the cre- 
ator of United Way's nationally recognized 
logo and many famous corporate logos, dis- 
cusses the importance of a constant, high- 
quality, graphic ad identity program and ex- 
amines United Way's use of graphics to 
date. A vital mes- eset 

sage for your com- 
munications volun- 
teers as well as your 
ad agencies. 3 —— 
$50/$35 (Fair Share) gg 


6. ““Congressional Subcommittee 
Hearings on Combined Federal Cam- 
paign’’: 45 minutes. Highlights of testimony 
by United Way volunteers and other organi- 
zations before Congressional subcommittee 
in Washington. This presentation presents 
questions to all United Ways as to their posi- 
tion on the questions 
of “inclusiveness,” 
“designations,” and 
campaign pro- 
grams, both in the 
CFC and in the gen- 
eral United Way 
campaign. 

$50/$35 (Fair Share) 


Items on this page qualify for Fair Share Discount of 10% 


7. “CFC Rule Changes’”’: 19 minutes. Leo 
Benade, general counsel, United Way of 
America clearly and succinctly summa- 

rizes the recent rule 
changes in the Com- 
bined Federal Cam- 


paign (free high- 
lights tape only). 
Permanent copy 
$40/$25. 


8. “Long Range Planning”: 2 hours. The 
complete presentation on Long Range Plan- 
ning for United Ways was shown over the 
AT&T network, involving two-way communi- 
cations between national and local volun- 
teers in 26 cities (free preview). The show 
examines the critical issues of Areawide. 
Agency Relations, 
Government Rela- 
tions, Inclusiveness 
and Personalization. 
Free preview. 

$100/$70 (Fair Share) 


oF “‘The Program for the Future”’ : 30 min- 
utes. John W. Hanley, chairman of the board 
and president, Monsanto Company, and 
John deButts, former chairman of the board, 
AT&T, present “The Program for the Future” 
in simple, easy-to-understand terms by lay- 
ing the program out on a step-by-step basis. 
The program is an 
excellent orientation | 
for volunteers, new | 
agency and United | 
Way staff. 

$50/$35 (Fair Share) 


Projectors 


Collective purchasing by United Way of America be- pieces of audiovisual equipment not shown or listed 
comes an important consideration when you are here—cameras, projectors, accessories of all kinds. The 
ordering audiovisual equipment. Prices shown reflect smart approach is to consult with your local audiovisual 
volume purchasing power. Your own individual buying experts and determine your equipment needs based on 
power Can mean even greater savings if you require Campaign and year-round projects. Then contact the 
multiple pieces of equipment. Check your Sales/Service |= Sales/Service Center and discuss the availability of 
Center for details when ordering any item on this page. equipment and prices obtainable through United Way of 


Also, your United Way of America has access to many America’s volume buying program. 


MPO Videotronic Super 8 Projector Order No. Description Cost 

This projector converts from TV-type display 1440820 MPO Supe r 8 Projector $445.00 

to wall projection. Continuously rewinds. 1440821 MPO Super 8 Zoom Lens 28.00 
1440822 MPO Super 8 Spare Lamp 12.00 
1440823 MPO Super 8 Shipping Case 45.00 
1440826 MPO Rental (no spare bulb) 53.00 


(3 month minimum rentals) 
For extra protection, purchase spare bulb with rental 
units. 


Bell & Howell Autoload 
Model 2585A, 16mm Film Projector 


oS Sabla tp phe. sh can also be threaded OrderNo. Description Cost 
manually. amp gives 15% more brightness using 

same 250 watts. Sound system includes an integral 4” x ane 8 . “ity i Projector wer = 
6" speaker and a jack for auxiliary speakers. saa weil 


Technicolor Model 1100 (not shown) Technicolor 

Compact, cartridge-loading Super 8. Wall projection This lightweight, self-contained Super 8 pro- 

with remote control. Specify magnetic or optical sound. jector and screen converts from desk-top to 
screen projection. Shipping case and other 

Order No. Description Cost accessories available. 

aa Belen jee ae Order No. Description Cost 


1440484 Technicolor 2000M 
Magnetic Sound $495.00 


Galaxy 900 Order No. Description Cost 

Fairchild Super 8 portable model projector. ether mates par ee en eee 
oe aaeeiper: 1440825 Galaxy 900 $440.00 

Both front and rear screen viewing with 1440864 Spare EXG Lamp 21.50 


automatic cartridge loading. Attache style 
case; 8” x 10%2” screen and an energy 
saving lamp dimming switch. Accessories 
and shipping case available. (This unit 
replaces the 70-07). 


eS 
- ae 


tt 
A ae 
’ 


so 


Cinema Sound 3000 
The slide projector with cassette sound. Machine com- phone, extension speaker, cassette and 
bines the slide projector (Kodak E-2) and a tape re- compact screen included. 


corder into one unit. Packs into 11x7x20 case weighing sie 
22 Ibs. and features pulse sound/slide shows with an OrderNo. Description  =—»S-s_—s Cost __ 
extension speaker and microphone. Slide tray, micro- 1440861 Cinema Sound 3000 $635.00 


35mm 


You can choose from human interest scenes of 
people, places and events to tell the United Way 
Story using effective, economical color slides. Be 
Sure to order a sufficient number and variety of 
slides, particularly when they are for television. 
Slides are $2.75. 


ag 
1440288 1440289 


eee 


1440290 1440293 


1440244 | 1440295 ae 1440296 


1440258 1440298 | a | 1440299 


Thanks to you... 
itworks... | 
for ALL OF US 


United Way 


1440255 1440222 1440228 


Items on this page qualify for Fair Share Discount of 10% 


Program Support 


Planning and Allocations 


pudgeu9 


A. Allocations/Agency Relations Self-Study Program. This major 
self-study program is a flexible on-site training tool designed for 
newly hired allocations/agency relations staff or newly hired staff who 
need a broad understanding of allocations/agency relations in the 
United Way. Other United Way professionals who want to review their 
basic knowledge of the allocations/agency relations process would 
also be interested. It is a complete, self-contained course utilizing 
audio cassettes and keyed workbook. 

Workbook With Four Cassettes ..................0 00.0 a ee $95.00 


B. Planning Self-Study Program. A comprehensive on-site training 
program designed especially for all newly hired staff. United Way 
planners and executives in smaller communities. The program pro- 
vides basic knowledge to develop planning skills needed for ef- 
fective job performance. 

Workbook With Four Cassettes ......... 0.0... $95.00 


C. Accounting and Financial Reporting Guide. Designed for use 
by board members and executive officers in addition to accountants 
and participating agencies utilizing manual or automated systems. 
1-10 Over 10 
PO rate ar eee ace Pano $15.00 $10.00 


D. UWASIS Il. A compendium of over 800 titles woven into an 
interdependent and interrelated system of broad human goals, ser- 
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vice systems, and human care programs. The UWASIS /! is a follow- 
up on the original UWASIS and is the result of four-and-one-half years 
of actual use by over 5,000 human service organizations. 

Be Oe RR 2 $18.00 


E. Budget Guide. How to budget for all human service organizations. 
A must for staff, board members, volunteers who participate in the 
budget process. 

1-10 Over 10 
MOS Aloe, ieee Say ee-h one b oes ee dees $10.00 $ 5.00 


F. FYI Series. “The FY! series keeps United Way professionals 
abreast of issues and methods to advance our thinking on planning 
and allocations concerns and new information impacting United Way 
across the country. Recent issues have dealt with health, account- 
ability, and the impact of government funding on voluntary agen- 
cies.’ See the 1987 Publications Catalog for detailed information on 
each FYI piece. 


G. UWASIS Il Chart. 32%” x 25%” (not pictured). A chart listing 
every service available in separate categories. Ideal for easy refer- 
ence in the office. Full color. 

1-10 Over 10 
a ree ee $ 3.00 $ 2.00 


Program Support 


A. First Call For Heip. A new name and logo available for use by 
independent information and referral (l1&R) services which are 
member agencies of the local United Way organization. Camera- 
ready copy of the logo is available for authorized United Way 
agencies, services or divisions to use First Call For Help. Request an 
application from United Way of America. Contact the Sales/Service 
Center for further information. 


B. National Standards for Information and Referral Services. 
Offers a set of guidelines for the development and management of 
high quality information and referral services. 

IN be ko ee es chew nd on aes gh Eo ek sa $2.50 


C. Challenge to United Way: Information and Referral. A valuable 
tool for both developing and existing information and referral 
services. The paper discusses the issues, definitions, basic program 
elements and the information and referral network concept. 

he aR 2 2 $2.50 


D. 1981 Directory of United Way Affiliated Information and Re- 
ferral Services. Includes the service area, organizational auspices, 
metro size, contact person and address for each information and 
referral service that meets the criteria outlined in Standards. 

PEN ice ey os den dee eee eee edd awanb enews’ $2.00 
E. Information and Referral Programmed Resource and Training 
Course. A comprehensive self-study guide to the many aspects 
involved with developing and upgrading information and referral 
services. The five audio cassettes, manual and workbook focus on 
setting up a new I&R service, evaluating an existing service, up- 


Information & Referral Program 


Linited Way 


fee ae CORNER 


grading individual components of an I&R service, developing new 
1&R outreach programs, training I&R staff, and reviewing basic 
knowledge of information and referral. The self-study format allows 
for active participation in the training process and adaptation to meet 
your particular staff and time requirements. 


Complete Information and Referral Programmed Resource and 
Training Course (Section | and Section Il) .......-......-: $100.00 


F. Section Il (TRAINING). This portion consists of a workbook, 
audiotape and supervisor's guide, and focuses on the necessary 
skills for the effective information and referral specialist. Because of 
the high demand for the training component, TRAINING may be 
purchased and used independently. The format allows for localiza- 
TET Dy RE ET is cee ve cee Be ew ess $39.50 


G. United Way Referral Agent Program. Take the knowledge and 
expertise of your information and referral into business and 
industry—reach out with a referral agent program. The handbook 
gives basic guidelines on training, promoting and implementing the 
program in your community. 

I os co ened Sone oo eh de loses Fes Peace ee os $3.00 


H. Your United Way Corner. Eye catching, attractive, 16" x 25", 
solid plastic frame with a cork board message center. A personal way 
to say “thank you,” provide agency news items or feature information 
and referral materials. A must for shops, plants, stores and shopping 
centers. 

TY.) 1 gaan gi Sle EL ae ee eS PL bet $14.00 


Labor Participation Materials 


A. Brown Vinyl Binder. 2” loose-leaf 
binder. Gold-stamped logo and _ full, 
clear overlay on spine for card inserts. 
Ideal for Union Counselor Manuals. 

LR ee ee ii oi «aes $4.50 


B. Standard Portfolio. Rich, antiqua 
brown vinyl, snap-open. United Way 
and Labor Participation logo gold 
stamped on lower right corner. 

ee ee, Ga De $5.50 


C. United Way Labor Award. United 
Way and Community Service emblems 
embossed on 4¥2" gold-tone aluminum 
plates and mounted on 9” x 12” solid 


walnut base. Bottom plate is 2” x 72” for 
personalization. Unique and_ very 


handsome. 

7 8, en er $25.00 
Engraving, bright cut ....17¢ per letter 
Su.) a 30¢ per letter 


D. Full-Size Clipboard. Antiqua brown 
vinyl, letter size, inside pocket, gold- 
stamped Labor Participation logo. 

= LE SA ce Sane ee eer ne $3.75 


E. Labor Participation Campaign 
Poster. 11° x 17” poster shows labor 
support for United Way Campaign. 

5440120 Perhundred ........ $34.00 


F. Need Help? Poster. 11° x 15’ re- 
ferral poster for Community Service 
Committees. 

5440125 Perhundred ........ $25.00 


G. Union Counselor |.D. Card. Wallet- 
size identification card for accredited 
Union Counselors. 

5440126 Perhundred ........ $ 9.00 


H. Hard Hat Stickers. 2’ x 3° crack 
and peel sticker. Reads “Labor Sup- 
ports the United Way.” 
5440127 Per hundred 
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Spanish Language Materials 


Spanish Language Campaign Film 


RUNNING TIME: 834 MINUTES 


A major untapped campaign and vol- 
unteer resource in many urban centers 
is the Spanish-speaking population. 
This audience will respond positively to 
a film designed especially for them. 
Juanito features the narration of Ricardo 


Montalban and has an all Spanish cast. 
lt has been tested among varied eco- 
nomically, geographically and ethni- 
cally mixed audiences. Previews of 
Juanito are available in both English 
and Spanish versions. 


Cost 
Fair 

Share 
English Spanish Cost’ Cities 
1441190 144117016mm...... $115.00 $85.00 


1441191 1441171 Technicolor. $115.00 $85.00 
1441192 1441172Fairchild ...$115.00 $85.00 
1441193 1441173MPO....... $115.00 $85.00 


Printed Materials 


A. “‘Push-Pull’’ Decals. Perfect point- 
of-contact United Way reminder to your 
Spanish-speaking population. High- 
gloss “crack-and-peel” stock in two 
colors. 

2440260 Per hundred 


A. Shadow Plaque. A 21%" United Way 
logo displayed against velvet ina 72’ x 
9%" elegant, walnut shadow panel. 
Your United Way message in Spanish is 
engraved on a satin aluminum plate 
available in either silver or gold. Written 
translation must be included with your 
order. 
3440258 Gold 
GrtGeos olver................ $27.50 


A | United Way 


pate 


iaailiibsllcic una aeeleteme eae 


Awards 


Nosotros 
Contribuimos 


United Way 


B. ‘“‘We Give” Decals. 41%" x 3”, crack- 
and-peel, two-color sticker to be 


proudly displayed by all Spanish- 
speaking contributors. 
2440261 Perthousand......... $6.00 


B. Medallic Award. A new award with 
Spanish translation that reads, “You 
helped someone today, Thanks to you 
it works 
for all of us, the United Way.” A special 
pen is provided with each shipment to 
enable local personalization. Gold only. 
SAA04ES ow ccc cert eaean $1.50 


1440808 


1440804 


Black & White Photographs 
and Color Slides 


Pictured below are a few of the 
Spanish-oriented color slides and black 
and white photographs available 
through the Sales/Service Center at 
$2.75 each. 


1000820 
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1000819 


Posters, Car Cards & Billboards 


United Ways have unamimously adopted and used the United Way 
logo and theme. Now we have a new graphic that helps us interpret the 
fuller meaning of that logo and its many elements. In emphasizing the 
“you through the outstretched arms of a child, we embrace the joy and 
thanks that “all of us” can share through the United Way. You know “‘it’s 
working’ through the immediate graphic message that communicates 
at a glance. When we all use the national posters, we all benefit. 


A. Selling Aid/Inserts. Made to fit envelopes sent out F 
by credit card companies, department stores, church- 

es, etc. Blank back is for local imprinting of your own 
message. Be sure to order 3-up flat for local imprinting; 

1-up if you do not imprint. Size 3-1/16" x 6”. 


Per Thousand 

1,000-20,000 Over 20,000 
4 1-up $7.95 $6.95 
ea005\4 3-up $7.95 $6.95 United Way 
B. Posters 

Per Hundred 
100-2,000 Over 2,000 

2aa04i3Pane, 7 xF i. $ 5.85 $ 4.85 F. Airport Two-Sheets. 
2440415 Cardboard/Easel, TxS $1 2 (5 $1 425 Available on request. Y J 
2440416 Paper, 14”x 18” ........ $12.85 $11.85 i? . United Way 
2440417 Cardboard, 14”x 18” ... $16.75 $15.75 


2440418 Cardboard/Easel, 
1<<ic..r  C $34.25 $32.25 


C. Two-Sheet Poster. Mini-board fits most display 
cases in traffic terminals. Weather-resistant. Large 
enough to be used as window display, etc. 60” x 36”. 

-o54.............. each $9.95 


D. Car Card. Fits standard transit advertising rack, also 
ideal as poster or meeting display. 11” x 28” 
ee —“—_éO_OO each$ .75 


E. Full Billboard. Endorsed by the Advertising Council 
and the Outdoor Advertising Association of America. 
125” x 272”, with space for local imprint. 
24403/3Giboad ...-_-sdzi.zsasawitiwtit((‘(#U. each $28.25 
Imprnnicos!.........s—i“(‘éyCCO# 1st billboard $12.00 
— ——™ each additional 6.00 


Thanks to You 


it works @for ALL of us United Way 
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THANK 
YOU FOR Mf 
SHARING United Wey LATER Stee 


Postage Meter Imprints. When ordering specify 
the model number of your machine. Please note 
the R series machine will fit any RS, 4200, 4259, 
4300, 4350, 4351, 4380 or 6800 model. The 5300 
will fit 5500, 5400, 5460, 5461, 5675 or 5600 
model. The 5700 will fit 5830 or 5831. 


Campaign Period. Cancellation hubs are avail- 
able for local post offices with approved United 
Way copy. Contact Sales/Service Center for 


details. 
A. Big Thanks. R series, 5300 series and 5700 
series 
rr ,t—stsstsi‘(‘(‘(‘(‘“‘(W#((C: Lg $22.00 
B. Big Give. R series, 5300 series and 5700 
series 
9200205............. Lg $22.00 


C. Company Report Envelope. 9” x 12”. This 
basic item insures good reporting at every 
stage of campaign. Sold per hundred. 

1-500 Over 500 
75 ........... $10.50 $9.50 


© 
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ig rrs——Ci‘CrS $15.00 


. #10 Envelope. 4/2" x 9%” 

244 5.—ri“( tw;w”*”:C:t«w:*”:~«~C«C«Cw;:i‘(i‘CWCV} $26.00 
. Business Card. 2” x 312” 

45 -5...._si<iéiti#ésODCOCO#.... $13.00 


Four-Color—Mimeo Offset Stock 
G. Letterhead. 8/2" x11" logo only 


-4A3s.ti«‘CACC‘(RSC(N(NCOWWNOUC“#UN $18.75 


H. #10 Envelope. 4%” x91" logo only 


aa... $25.00 


Four-Color—25% Rag Bond Stock 


J. 


K. 


Letterhead. 8/2” x 11” 


ote rrr—~—sr—S—s—stzi‘z‘_CON $24.00 
#10 Envelope. 4/2” x 9/2” 

oie rr—~—“iOCOCCSC $32.50 
Business Card. 2” x 3/2" 
210s05..ri‘Ci‘CYRCO#(CO(Oi(‘(‘’‘CiyCNSCOCN $19.00 


Imprinting cost for all of the above: 


Letterheads ..... $15.00 firstM $8.00 additional M 
Envelopes $15.00 firstM $8.00 additional M 
Business cards $ 8.00firstM $4.00 additionalM 


Stationery 


Two-Color—Letterhead Mimeo Stock Per Thousand 
. Letterhead. 8/2” x 11” 1,000-5,000 


Over 5,000 
$13.00 


$24.00 


$11.00 


$16.75 


$23.00 


$22.00 


$30.50 


$17.00 


Print Material 


United Way Christmas Card. White embossed Blind Embossed Cards. Gold Embossed Cards. 
card with envelope measures 534” x 42". Message Distinctive logo in relief on Gold foil logo embossed on 
reads: “Joy—to bring people together is the mission heavy white paper. ivory paper. 

of the United Way.” 5440154 ....... 25 for $7.75 5440155". =. 8 25 for $8.00 
BAAGTE Coos sci etene 6a See > 25 for $15.00 


NFL 1981 Schedules. Over 4 million 
sold in 1980! This official schedule is 
produced in association with NFL. It 
carries the United Way symbol. Ideal 
for mass mailing, stuffing, give-aways, etc. 
: Economical way for United Way to reach many. 
z= + Remember to get plenty of them. 

E 5440547 Per thousand 


= 
at 
——= 


4 


We 


Aapaagadbees wet 


“WHY I 

PEOPLE TO SUPPORT 
UNITED WAY... 

AND HOW” 
1981 Print Advertising. Print ad ; 
kits contain press proofs that can 
be reproduced by local printers. 
Screens for both magazines and 
newspapers are included. 
Design and copy were developed 
to make it easy to localize. A 
localization “how to” guide is 
included in each kit. 


Rub Ons. 13%" x 8%” 
logos that can be : eal Se “WHY 1 ASK PEOPLE. TO SUPPORT 
transferred onto Sa40'/3 iolalkii $5.00 tr campaign end manages Son UNITE D WAY... AND HOw | 


——,. rv wil sty to 


anything. 1000400 Individual ads ody Rt epee. oe: 


budgets and deciding where to distribute funds accord 
ss need, 


2440229 2sheets .. .$3.00 Se eae ee ese res 


“Thank-You Flyers.” This year say ‘thanks’’to your 
givers and assist them to reach out for help the 
United Way. Flyers come preprinted with photos. 
You simply typeset and print your agencies and their 
telephone numbers on the back. Per Thousand 
1000622 Seniors....... 1,000-10,000 $20.00 
1000823 On-the-Job ....Over 10,000 $18.00 
1000824 Atthe Sink 

1000825 Smiles 
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. _— 


Displays 


Hanging Net Banner. Durable and weather resistant. Fea- 3440706 Two-sided 30”x30’ ................. $350.00 
tures logo and United Way wording. Can be used year after 3440707 One-sided 30"x30"...00.. dccpee ee. $230.00 
year since campaign theme does not appear. 


® 


United Way 
Easel Centerplace/Countercard. 22" Lectern Mount. Another fast, simple Satin Banneret. White nylon banneret 
x 28” Sturdy double-wing easel makes way to personalize your meetings. trimmed with gold fringe. An excellent 
this self-standing display a must for Easily attaches with “twinstik” backing. addition to your meeting room or display 
store windows, hotels, Each Four-color logo mounted on foam core. area. 
banks, etc. 1-10 over10 22° logoonwhite background. Includes 3440705: SO" x40". os Soi. $13.00 
5440241 Service......$2.85 $2.55 36" of ‘twinstik.” 
5440242 Agency...... $2.85 $2.55 Tee. oe, .. SMe $15.00 


9440243 United Way . .$2.85 $2.55 


Hanging Kits 3440621 Kit #1 United Way .. .$11.00 
Liven-up meetings ina U N' S44606c2 Kivf2.............. $26.00 
hurry. Heavyweight plastic Tr E D "| (United Way, Campaign, Kickoff, Victory) 
18” x 12” white letters on S4400-5 Fes... ic $30.00 
brilliant blue background with gold trim. Use letters to form suggested words. (United Way, Thanks, You, For, Giving, Fair 


Posts anywhere with tape, tacks or staples. Holes at corners for easy stringing. Share) 


© 
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Displays 


Stacker Unit Display. Lightweight, 
freestanding and colorful. Display kit 
contains two-header panels with logo 
and United Way. Four blank panels for 
local imprint, two red panels for over- 
print, two panels one-third filled with 
faces graphic, two red-base panels and 
a heavy duty carrying case. Stands 7 
tall and is easily assembled and disas- 
sembled. Weighs less than five pounds 
but is sturdy and durable. 

co eS ah oe $14.25 


Mobile Display. Attractive, bright, port- 
able hanging display. Measures 13” x 
20’, easily assembled, packed two to a 
kit, all hanging hardware and cord 
included. 


3440236 Setoftwo............ $6.50 
indoor 

Thermometers Each 
Three sizes 1-100 Over 100 
5440159 11°x14" §$ .60 >. 00 
5440160 14’x22” §$ .90 § .80 
5440161 22"x28" $1.10 $1.00 


Outdoor Thermometer. Giant 4 x 8 
display thermometer to show your com- 
munity progress. Made of tough wea- 
therproof material, it can be mounted on 
wood, hardboard or on a frame. Lots of 
local imprint space. 


Each 
1-10 Over10 
$10.00 


9440162 4’x 8’... .$11.00 


Modular Tower Display. Another in the 
series of free-standing, easy to erect, 
attention grabbing graphic display 
units. This 72’ stacker consists of three 
1’ x 6" message cubes reinforced with 
brightly colored ‘X''-shaped center sec- 
tions which can be used to display local 
literature or pictures. Very sturdy and 
durable, yet lightweight and compact. 
Easy to carry and to store. Use any- 
where you want to reinforce your United 
Way message. 

2 os Se $18.75 
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Meeting Supplies 


Table-Top Flags. 4” x 5” two-sided United Way vinyl table 
flags. Stands 9°. Base included. 


3440716 SetoiGfiags ................. $ 4.35 

y 3440717 SetofG0flags........._sss—si—si“iCis¥iC $40.00 
yp Place Card Tents. Folded 112” x 4”. 
2440395 Perhundred .............,.......... $16.00 
United Way Head Table Tents. Folded 3” x 9”. 

2440396 Perhundred ...................... $20.00 

Logo. 212" four-color, die-cut on crack’n peel. 

244054 Peruri ...... gs. $ 9.20 

Napkins. Dinner-size 15” x 17” and party-size 9%”. 

2440393 Per thousand (party-size).............. $20.25 

2440392 Per thousand (dinner-size) ............ $26.50 


Booklet Covers. Glossy stock, shipped flat so you 
can imprint front and back simultaneously. 


Full-Size Booklet. Flat 9%” x 12%". Folded 


6%" x 9%". 
Per Thousand 
1,000-5,000 Over 5,000 
2440355 itpllat.......... $25.00 $24.00 
2440336 4-up flat .......... $25.00 $24.00 


Pamphlet-Size Booklet. Flat 8” x 9”. Folded 4” x 9”. 


Per Thousand 
1,000-5,000 Over 5,000 
Unized 2440338 1-upflat .......... $23.50 $22.50 
2440339 4-upflat .......... $23.50 $22.50 
Die-Cut Easel Logo. 
14” x 22” Heavyweight Each 
1-10 Over 10 
5440171 ......... $2.15 $1.80 


ID Badges. Fifty buttons in a bag with special marker pen. With 
both a safety pin and a clip back for easy use. 
3440412 (50inabag)............ ss $18.00 


Badge Insert. Use at every meeting. Fits standard holders. 3¥2” 


x 2% 
2440360 Perhundred........._..—s—s—_—sc‘=—(@—«—scics;sicicki $15.00 On 


Pressure-Sensitive United Way Badges. 312" x 2%”. Eco- 
nomica!l way to identify people, books, etc. Comes in rolls of 


500. 
27440153 Per500 .........55. 0. $4.50 


Plastic Bags. 16” x 15%". New for '81. A hefty, double-wall 
construction, white plastic bag with 3” gusset featuring the 
four-color logo and United Way wording on both sides. Ideal for 
carrying your campaign supplies. Perfect for all purpose use. 

wees iNncdselotsof400............... $125.00 


Paper Placemats. 10” x 13” 
100-5,000 Over5,000 
5440168 Perhundred ....... $2. 75 $2. 40 


Styrofoam Cups. New! 8-o0z. white cups imprinted 
with red logo and United Way wording on both sides. 
A must for your meetings, luncheons, rally specials 
and the office. Ideal for corporate cafeterias, coffee 
rooms and schools. 

3440347 Perthousand ................... $50.00 


Tablecloth/Ban- 
ner. 54” x 108”. 
Made of a new, 
more durable plas- 
tic. Flat as a table- 
cloth, folded as a 
hanging banner or 


Bad0156 |. $9.25 BORORCHOROHO 
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Campaign Material 


Campaign Aids 


THANKS FOR GIVING 

A. Volunteer Kit-Corporate. A 

9” x 12”. A perfect folder with 

pockets for holding materials. 

Shipped flat for easy local im- 

printing. Heavy, glossy stock. 
Each 


1-200 Over200 | 
—— ..... $.75 $o5 


FOR YOUR CONTRIBUTION 


AMOUNT PLEOGED $ 
AMOUNT PAID 
BALANCE 


B. Receipts. Provide giver with permanent, accept: 
able tax record. 3” x 2%". 


(Date) 


Per Thousand 
7 1,000-10,000 Over 10,000 
ei, $25. $23.45 


C. Volunteer Kit-Campaign. a 
Inside pockets. Heavy, un- eos 


coated stock shipped flat for ee 
local imprint. — west 


\ 
4 
Wy 
\ 


2440341 Per hundred .... ..$9.70 


o 
1 

ws 
4 


D. Special Solicitation Pledge 
Card. Created for special use for 
the corporate gift, professional, 
advanced or special solicitation. 
Provides a detachable receipt. 


Per Thousand 
1,000-10,000 Over 10,000 
24403\2......... $17.50 $17.00 


E. Employee Pledge Card. The card with tear-off 
receipt and ample space for local imprint. _ 
Per 


Thousand _— 
1,000-10,000 Over 10,000 mf 
a4 ttti‘“‘(‘é‘CSONRCON#NUUCOC# $11.80 $10.85 “4 


Patain, a2 you authorization. the pledge carde of aii contributors who heve en- 
rotted in your company's peyTo!! deduction pian 


F. Summary Card. For filing employee data for 
easy reference. Standard size for filing. United Way 
Per Thousand 


1,000-10,000 Over 10,000 
CAM se, $16.00 $15.00 


Pieese Do Not include Results From Any Previous Reports. em 
Ree Pure tee all 


G. Folder. 91" x 12” file-type folder. Features 


logo and United Way. 
4000 Si st...t:t«sti‘(‘(‘(‘(‘(‘(‘(‘(S;(<(‘(<‘(<‘(<‘(‘( <‘(Ci‘(‘( $ 4.00 
ctO..................... $20.00 


H. Stop Stickers. Strip-gummed on printed side 
for installation inside glass or clear plastic 
surface. 4%” x 3”. 


Per Thousand 
1,000-10,000 Over 20,000 
ea40a77 Wie... i $6.85 $6.35 
eatisce Bie... tsi‘ ( ‘é‘##CO#C $6.85 $6.35 ‘ 


1. Push-Pull Decals. High-gloss, ‘“crack-and- 


peel” stock in full color. " 
OP $21.50 United Way 


United Way 


Campaign Aids 


a —__ — 


ECR ARRTE LSE 8 NG 


Suede Vinyl Executive Line 
Handsome, functional portfolios and folders embossed with United 
Way and logo in rich brown. 


A. Executive Portfolio. Three inside compartments for papers, in- 
clude legal-size pad. 


EMT. hee, LTS i8s. | ere eer es $16.00 
B. Classic Portfolio. A\! time favorite—snap-open with handles. 
a $10.50 
C. Standard Portfolio. Snap-open without handles—light and neat 
SPN NE ci s= Prise Pe Ec, eva RR Rete «wi vn Rinkc. deck niece c boacd’s $ 8.00 
D. Tablet Folder. Letter-size, inside pocket for papers. 

ON aa > Nima tues Hiei EO Os $ 4.75 
Deluxe Line 


Rich, antiqua brown vinyl, United Way and logo embossed in gold. Very 
good looking. 

E. Deluxe Portfolio. Brown, snap-open with handles. 

Re Oe | ir $ 8.00 
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F. Standard Portfolio. Brown,snap-open without handles. 


a, ob oo Bvt sds vues vwres ss seca $ 5.35 
G. Full-Size Clip Board. Brown, letter-size, inside pocket. 
as as SR do ee aes hur didacs ¢ eho dese ae oe $ 4.00 
H. Junior-Size Tablet Folder. Brown, 6” x 82" inside pocket. 
RM eh at hea i, d's ¢' oo ad Cos ka. eee $ 2.00 


I. Economy Portfolio. Zip top, chestnut brown in soft vinyl with gold 
logo and “United Way.” 
en ae Ok Ay eae ae a AR $ 3.85 


J. Atlas—Notebook. 3%" x 6¥e"; lists all area codes, features maps, 
and trip expense itemizer. Vinyl cover. 
TN iss no. od kk oa eu es | $ 1.30 


K. Memento Binder. Keep a lasting memento of the campaign. Gold 
embossed imprinting. (Maximum 25 letters.) 

OY ane, .. 6566s Ves. caters Rte $25.00 
RS ne oe ee eee $ 5.00 


L. Binder Sleeves. Set of 10 for Memento Binder (not pictured). 


Es ke soak v sh Ghana Err oe Oe ee $ 6.50 


Pins and Buttons 


ID Emblem. 3%" with military clutch available in gold/red or stainless/ 
black. Individually boxed. 


Each 

3440241 A. Gold VolunteerEmblem ....................... $1.75 
3440245 A. Stainless VolunteerEmblem ................... $1.75 
3440242 B. GoldLoaned Executive Emblem................ $1.75 
3440246 8B. Stainless Loaned Executive Emblem ............ $1.75 
C. Logo Tab. (Per thousand only) ..... 1,000-50,000 Over 50,000 

AL 1S. ko vn cs Rae oe eee $12.75 $10.75 
D. People Tab. (Per thousand only) ......... $10.30 $ 9.30 

3440114 
E. Volunteer Button. 12” with pin back 

240i 22 Apert furaed only) isis... 22. oie $6.15 
F. Fair Share Button. With pin back 

3440176 Perthousandonly)...................0...00.. $28.85 
ID Pin. %" with military clutch available in gold/red or stainless/black. 
seectas: CG. Gee ol ace ees $1.65 $1.40 
S440t0e H. Staress.DPin ..........3 600. .s eae $1.65 $1.40 


Plastic ID Pins. %" Blue, gold or red on white with straight pin or military 
clutch back (assembled). (Per thousand only) 


1,000-50,000 Over 50,000 
3440137 1. - Blue PinBack:.........5..6...% $25.85 $24.50 
2aaGise «6d. GomPnBack ....... nis $25.85 $24.50 
3440139 K. RedPinBack ................ $25.85 $24.50 
3440154 |. BlueClutchBack............. $50.00 $48.00 
3440155 J. Gold ClutchBack............. $50.00 $48.00 
3440156 K. RedClutchBack ............. $50.00 $48.00 


(@) 


United Way ; 
_ Volunteer 4 


FX FAKE 


“-<e. = errs 


TAL PA 


L. Plastic People. (Per thousand only) 


1,000-25,000 Over 25,000 
SOOT WME OOM, ieee cus sees $25.75 $24.25 
3440124 Withclutch(assembled).......... $50.00 $48.00 
M. Plastic Circle Pin. (Per thousand only) 
3440212 Circlewith pinback .............. $25.85 $24.50 
3440213 Circle with clutch (assembled) ....$50.00 $48.00 
N. Thanks People. (Per thousand only) 
3440338 Thanks with pinback............. $25.85 $24.50 
3440339 Thanks with clutch (assembled) . . .$50.00 $48.00 


O. Metal Thanks People Pin. Handsome, new meta! 3-people pin. 
Antique finish, military clutch. Shipped unassembled. 
(Per thousand only) 


1,000-25,000 Over 25,000 
edie uric vis! conesinn aye eben ea $54.25 $52.25 


P. Logo ID Pin. Gold-plated plus clutch. Shipped unassembled. 
3440125 (Perthousandonly) .......... $82.00 $80.00 


Q. Check Pin. Gold-plated plus clutch. Shipped unassembled. 
3440105 (Perthousand only) .......... $72.00 $69.00 


R. Check in Box. Gold-plated plus clutch. Shipped unassembled. 
3440107 (Perthousandonly) .......... $79.00 $77.00 


S. Metal People Pin. Gold-plated plus clutch. Shipped unassembled. 
3440135 (Perthousandonly) .......... $77.00 $75.00 


T. Circle Pin. Gold-plated plus clutch. Shipped unassembled. 
3440340 (Perthousand only) .......... $83.00 $81.00 
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A. Putter. High quality, ‘velvet touch” crafted by 
Matzie of California for avid golfers. United Way 
logo imbedded into putter head. Available left or 


right handed, please specify. 
mee... $23.50 
B. Yo-yo. Lots of fun. 2%” diameter, high-impact 
styrene. 

M4030 .........., 2 $ 135 


_ C. Hat. Create high visibility for your United Way. 
One size fits all. 
so... $ 4.95 


D. Golf Balls. Custom golf balls featuring United 
Way logo and wording. Balls conform to USGA 
standards. 

3440711 Packageofthree.............. $ 4.50 
3440712 Gox,onedozen...........__. $15.00 


E. Golf Tees. Multi-colored tees and logo ball 
marker packed in a distinctive match pack with logo 
and United Way wording. 

oi S 5 


Fz Flyer. Fantastic promotional gift for schools, 
rallies, etc. 
Ses lL $ 1.20 


G. T-Shirts. For everyone in the family and all 


sporting events. 

5440102 ChidSmal =... $ 3.70 
5440103 ChildMedium ................ $ 3.70 
5440104 Chidlage $ 3.70 
9440105 AdullSmal..........sdisis‘ia $ 3.95 
5440106 AdultMedium ................ $ 3.95 
5440107 Adulilare.............. $ 3.95 
5440108 AdultExtraLarge ............. $ 3.95 


H. Sports Towel. 1012” x 17” heavy white terry and 
velour with blue United Way logo—metal grommet 
in one corner. Great for the golfer, tennis buff, 


|. Divot Fixer and Ball Markers. Repairs ball 
damage on green and provides markers when putt- 
ing. Blue plastic divot fixer, white logo—two white 
ball markers with blue logo. 

BA0TI0..... rr $ 45 


J. Soft Flyer. Brand new concept! At home in- 
doors and out. Made of nylon, can be folded, car- 
ried in your pocket and is a super flyer. Red logo 
and trim. 
3440480 


items on this page qualify for Fair Share Discount of 10% 


Personal Gifts 


For the Office 


A. 


Parker Desk Pen. Gift boxed. Logo in 
gold on black. Two versions. 

3440237 United Way version... .$ 4.25 
3440238 Volunteer version ..... $ 4.25 


Three-People Pencil Caddy. Attractive. 
functional, complements three-people 
statuettes, one style only, as snown. 

cE Sa ell. a oe $ 5.50 


Desk-Top Accessory. A time-tested 
item with three-people metal design em- 
bedded in gleaming lucite. 

BARD IGG cs. 6 ean v odaaeanegane™ $ 4.75 


Lucite Desk Set. Stylish lucite base with 
Sheaffer “White Dot” marker pen. Logo 
and personalization in gold tone. 

ig 5. 2 er a ei eee $21.75 
Personalization (20 letter limit) ...S 5.00 


Desk-Top Award. Bronze logo medal- 
lion in crystal lucite. Stands on edge. 
ORO eh. a ons ss $ 4.50 


Sheaffer Desk Pen. Smooth writing bal! 
point with logo and United Way screened 
in gold on base. Gift boxed. 

BURT TS EO $ 3.90 


Sheaffer, No-Nonsense Rolling Ball 
Pen. Popular, attractive, good writing 
and economically priced. White logo on 
red barrel, red logo on white cap. 

oA Sl a fire rare $ 1.85 


H. Garland Pen. Full-color logo 
ae ontop. 
ef i $ 4.50 


Screenline Red Ball-Point Pen. 
3440700 . ......:.: «doce $ .50 


Parker Flighter, Floating Ball Pen. Fine 
quality chrome pen with blue logo on 
white background discreetly displayed 
on cap top. 

| eh es ee $ 7.50 


13”’ Ruler. An inexpensive and useful 
way to get the message out. (Inches and 
centimeters) 

MOR Fics oekaki Sos $ .90 


Letter Opener. Packaged in a velvet-like 
sleeve. Gift boxed. 
OA cd ok, Soe arenes: $ 7.50 


6” Brass Ruler. Rich, heavy brass ruler 
can be used as paper-weight award. Per- 
sonalize locally. 

ee tk se eee $ 7.25 


items on this page qualify for Fair Share Discount of 10% 


Personal Gifts 


A. Zippo Key Holder. Stainless steel. Holds 
two sets of keys on detachable rings. 
TO bo ie i ee ee as sly $3.75 


B. Zippo Rule. 6-foot blade with inch and 
metric measure. Case is chrome-plated 
brass. 

MET eect Sess oa gd exp cee vcs $5.00 


C. Zippo Money-Clip Knife. Knife blade 
and nail file are stainless steel and fold 
into case. Spring steel money-clip holds 
bills securely on back. 
| i aces ae ae $5.50 


D. Patches. Sew on embroidered cloth 
patch featuring logo and wording in red 
and white. 

3440220 setof25patches...... $9.50 


E. Pocket Flashlight. Batteries included in 
this pencil-thin flashlight. 
Be $2.00 


F. Clipit/Minifix Set. Clipit papercutter is a 
precision instrument which clips articles 
and coupons neatly. Minifix is a sturdy 
miniature screwdriver set with two spe- 
Cially hardened blades and one punch. 
Extra blades stored in handle. Gift boxed. 
eee ore $2.75 


G. Nail Clipper Key Chain. Versatile nail 
clipper and key chain. Red logo on white 
background. 

ET oss ee cen amen $2.00 


H. Medallion Key Chain. Bronze medallion 
featuring United Way logo. (Clasp may 
vary.) 

ee $2.35 A 


1. Bronze Medallion. Cast in solid bronze 
with logo and United Way. 
3440188 ...... ee 


J. Clippers. Gold clippers with attractive 
leather case. 
gas can snceee $2.65 


K. Key Fob. Good-looking suede key 
holder featuring United Way symbol. 
MS ro... see se $1.80 


L. Pewter Style Mug. Features logo. Can 
be customized in.quantities over 100 
upon request. Contact Sales/Service 
Center for details. 

IT oven 5A, Sh Dia ull 1-50 $5.25 
500rmore $5.00 


M. Three-People Key Chain. Attractive 
lucite key chain featuring three-people 
symbol. (Clasp may vary.) 

NN Oe eee ee coe Gaia & Os $1.75 


N. Stick Pin. The perfect gift. Individually 
gift boxed. These pins are 10K gold filled. 


Dan Hides oA el) Aes $9.00 
O. Tie Tack. Can be worn as lapel pin. Gold 
filled. 


POMS AS sea wart Sos es wks ees $8.50 
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Volunteer Recognition 


Personal Gifts 


it. 
Be 


Three-People Statuettes. Rich bronze 

finish, mounted on wooden base. 

Bronze-finish United Way symbol 

K. Deluxe Sewing Kit. contains your makes this award very special. Three 
every sewing need. Ideal for travel styles to choose from. Blank engraving 
or at the office. Comes complete in a plate included. 


brown vinyl, snap-open case. Gold- Wis RES 8 DS $4.25 
stamped with United Way logo. OTT 9 $4.25 
oo . ee $5.30 each ee 7. | $4.25 


D. Wooden Calendar. Adjustable wooden block shows date and month. Blank 
engraving plate included. 
et , i PN os ind | $4.25 


E. Paper Clip Dispenser. It's walnut, it's magnetic, it's a must for every desk top. 
Blank engraving plate included. 


J cn tO ST Sr $4.95 
F. Desk Thermometer. Digital reading displays room temperature. 
eet, ike ba neha Oa bddewiune oC CER EE TE ss $2.65 
G. Walnut Wedge. Bronze logo medallion and brass engraving plate add a touch of 
class. 
a ee ae. UE es. va eb a okie wasn eae WA ewe $7.95 


H. Telephone Index. Finger-touch open, chrome-like telephone/address book 
combination. Pencil and alphabetizer included. 


ee a ees thar kan aeaeeneeds ween ees $9.00 
|. Marble Desk-Top Award. Antique-etched, brass medallion mounted on a base of 
marble. 

Ee oie sc SC a learees $5.50 


J. United Way History Book. An indispensable aid for all community-minded 
citizens. This guide puts facts at their fingertips about how the normal human 
response of neighbor-helping-neighbor burgeoned into the ever-expanding con- 
cept of United Way. 

P560993 Deluxe version with slip cover 
PRGCGIN SIMGRIG GOODY Soke cvs encase essen davaseeaw ea seececernens 


Personal Gifts 


A. Coffee Mug. Imprinted as shown. 
Custom imprinting available on 
quantities of 288 when boxed in 36's. 
@etyy........... Six mugs $11.10 


es o> 


B. Smoked Glass. Makes a great gift for 
special meetings. 11 oz. 
3440420 ......... Six glasses $10.00 
(increments of 6 only) Y ae Bay 


7 
o & @°9 a 


> 
+ 
. 

eee es 


C. Glass Mug. Clear glass with blue logo and United Way wording. It 
makes a very attractive gift. 
3440463 (Increments of6only) ........................ Six mugs $11.50 


D. Thermos Mugs. Two-tone Thermos cup/mug. Guaranteed to keep liquids 
warmer or colder than conventional cups. 
3440243 (Increments of6only) ........................ Six mugs $10.50 


E. Umbrella. Huge, complete with plastic sheath. Ideal for promotions and recog- 
nition. Comes complete with mailing tube. 
tS cerita || FONSI Re ace enc a $22.00 


F. Candy Jar. New! Clear glass jar with blue United Way wording and logo. It’s a 
must for every desk-top. Makes an ideal gift. 
POR Se Sa ce ekaee ee on ee ee eee $. 3.35 


G. Scarf. An original design created for United Way. Made of beautiful, fashionable 
Quiana. Perfect gift item. 
UN os lai ee ave vaes cep dence vlandadevess.. $ 7.00 


H. Tote Bag. Handsome navy, canvas bag with white logo and United Way 
wording. A great carry-all. 
BN eh Tre $ 7.85 


Items on this page qualify for Fair Share Discount of 10% 


Volunteer & Corporate Awards 


A New Award Line. We have combined the simplicity and beauty of 
solid, American black walnut with the richness of a black-glaze kiln- 
fired tile, gleaming with 23K gold decoration and surrounded by a gold 
metal frame. All of the tiles are interchangeable or they may be ordered 
separately with easel backs and wall hanger. When ordering plaques, 
please indicate choice of tile by number. Cost for personalization is 
$1.65 a line from a typewritten list. Allow four weeks for delivery. All 
awards individually boxed. 


oY) 
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United Way 


AWARY 


United Way 


wa 


A. individual Black and Gold Award Tiles. 


Oe i a ee in $ 7.75 
ee EO Ce ee eee ees $775 
ee I COTOCe 8. ee ee cee S775 


B. The Oval Plaque. A beautifully sculptured 10” x 12” oval of solid, American 
black walnut with a 6” ceramic tile set into the rich surface. 


Besos Wh Volumes cence tlie... «wee eee $21.25 
3440265 With Community Servicetile ............ 5... eee eee eee $21.25 
3440266 With Award of Excellencetile.................-. 2. ee eee $21.25 


C. The Classic Plaque. This 10” solid, square plaque is beautiful in its simplici- 
ty; elegant in its custom-decorated 6” ceramic tile set into the rich surface. 


9440261 Wah VoluntieerSernicetiie .................. eee $21.50 
3440262 WithCommunityServicetile ............-... seen $21.50 
3440263 With AwardofExcellencetile ..................-.-- 0 $21.50 


United Way 


EXCELLENCE 


presented to 


For Continuous Service to Our 
Community the United Way 


D 


D. The Corporate Leader. A plaque that can be given with pride. 10” x 12” of 
solid, American black walnut specifically created to give you the economy of 
one investment to amortize over six years. Self-adhering year plates are avail- 
able with a specially designed presentation certificate. 


=agG oe - Year riates Win Cennicales «........ 6, $ 1.40 
3440267 With VolunteerServicetile «........................0.. $29.25 
3440268 WithCommunity Servicetile ...... Sg fe aa $29.25 
3440269 With AwardofExcellencetile ....... eS ee ee $29.25 


E. Distinctive Awards. Unusual! way to recognize outstanding leadership. 
Photocopy the recipient's picture on the plaque with black lucite mounting. 
Actual copy must be included with your order; allow 4-6 weeks for delivery. 
Prices for other sizes upon request. 

oe Ee eGR 3 ee ee eee $50.00 
3440434 9’ x 12" blank (no engraving or photocopy) ............... $16.50 
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“GREAT MOP 
pre Sé 


granct 


On behalf of the NFL Pi 


THANKS TO ¥ 
... FOR A 
UNIT! 


lENTS AWARD” 


Harris 


ayers and representatives. 


WU... IT WORKS 
LL OF US 
iD WAY 


In Grateful Appreciation 
for helping the people of our 
community the United Way 


In Grateful Appreciation 
for helping the people of our 


community the United Way 


F G 


F. Metal Plaques. Handsome plaques with a choice of gold or satin 82" x 12” 
aluminum plates—all with full-color embossed logo. 


sau vrovan Mount, 10° x 15°... .. sss ke $17.95 
3440227 Black Lucite Mount, 10%2"x 14" ..... 2... ee ee. $14.85 
3440228: Masonite Mount: 10%" x14" .....:. 3. ce $12.75 


Engraving $.17 a letter, Enamel fill $.30 a letter 


G. Shadow Plaque. A 2/2" United Way logo displayed against velvet in a7” 

x 9¥2" elegant walnut shadow panel. The United Way message is prescreened 
on a satin aluminum plate with ample room at the top for the recipient's name 
and award date. Available in either silver or gold. The 312” x 434" plate can also 
be personalized with your message at an additional cost. 

SAGlieoe 0 ee a $27.50 
3440259 Silver .......... he el ies soars oon Oe a $27.50 


A MILLION AND MORE” THANKS 
GENERAL CAMPAIGN CHAIRMAN 
WADE KEY 

Sh 
UNITED WAY OF PALM BEACH COUNTY 


H. Individualized Plaque Awards. Unique micro-dot etching with personal- 
ized inscription. Bronze plate on 10” x 15” walnut plaque. It’s perfect for 
campaign chairmen, retired board members, presidents. 8” x 10” glossy photo 
is etched into metal by unique process which makes this award so special. 
Allow 4 weeks for delivery. 

SA40 eT! a $61.00 


1. Metal 4-Color Logo. (not pictured) United Way logo on brushed aluminum 
plate. These logos are ideal for decoration and identification. 

DAAURUG 45 KAN a $ 8.00 
B440809 S44 XS 8 $ 4.25 


Service Awards 


for Dedicated 
Service 


D : 
Linited Way 
for Outstanding 
Service 
e 
WE SUPPORT 
For outstanding service to the people | 
of our community... the United Way. 
United Way ce ee 


mad 


A. Lucite Medallion Award. Unique, many faceted, 4” high, lucite award 
with embedded double-faced bronze United Way medallion. Each 
angle presents a different view of the United Way logo. A superb 
reminder of voluntary excellence. Individually boxed 
ik oo ve ke tes conc seen 


B. Logo Desk-Top Award. New, personalized desk-top award and 
business card holder. Four color logo. Place comes screened with 
“Thanks to you—it works .. . for ALL OF US—United Way.” Space is 
provided for recipient's name. Can be engraved by United Way of 
America. Personailziation .12¢ per letter. (allow 3-4 weeks) 
S400cc3.......................—s—“(i‘“‘C;C*;*O*COC*C*C*C*C*C*C $10.95 


Ceramic Tile Awards. 6’ attractively boxed to make a 


thoughtful gift. Printed in two colors and available in F. Four-Color Paper Award. 
three styles. Each tile comes with a grommet/easel SECs icaco).—i‘(‘(‘<C(‘(<‘(‘ (‘Ca a#é;é(‘(a;lt. $1.05 
back for hanging or standing. Each 
C. Dedicated Service. 1-10 Over 10 
Oe ... o.40 $3.15 G. Embossed Awards. Prestigious awards suitable for 


framing. The United Way symbol is embossed on fine 


D. Outstanding Service. quality paper. Available in three styles. 


see... tt $3.40 $3.15 


eee 8 GOO... kg 8 ee. $ .95 
E. We Support United Way. Sa40N15 SING 2. as e..:. $ .95 
oe 8 r—“—r™”s—s*s—~s—SsS $3.40 23.15 $4404 Gronze..=..«.s«...dsdsi(‘yjy§N¥NN na sss: o 


Items on this page qualify for Fair Share Discount of 10% 


“PRESENTED 10. X= 


VIRGINIA ALEXANDER 


FOR. DISTINGUISHED SERVICE TO)THE:PEOPL 


EOF 


OCEAN COUNTY 1980 


A. Gold Five-Year Award.Next step-up from Gold Award. 
Brushed gold, raised design is framed in a walnut-like trim. 


a ee rrtr——trsrs—~—~”~—~™ $5.00 
3440731 Personalization strip (black on gold).......... $2.00 
Vee ee ey yea!) ........................... $ .70 


Silver Five-Year Award. (Not pictured.) |dentical to Gold Five- 
Year Award, except it is finished in a gleaming, silver color. 


ee $5.00 
3440731 Personalization strip (black on silver) ......... $2.00 
Year Bars (specifyyear) ............... os $ 70 


B. Volunteer Award. 8’ x 10’. Two personalized panels permit 
use of the volunteer's name and the community name. 


3440180 ........... #3... $4.25 
3440731 Personalization strip (black on gold) 
Not to exceed 30 characiers......_ .. ssi“ wt each $2.00 


C. Fair Share Award. A special category award designed to 
look like a bronze casting with a grain-textured background in 


antique gold. 

oo -r—t*été‘é‘=‘ti‘t=‘R#*(O‘R#R‘RUO"ONSCWSCOW‘CO‘ $4.00 
3440731 Personalization strip (black ongold).......... $2.00 
weet ors (SDeCiy Yar) ........................ $1.45 


D. Distinguished Service Award. This elegant plaque mea- 
sures 102” x 12%" and is packed in an attractive gift box. The 
finish is simulated, yet realistic, knurled rosewood. 
e—“_CS—s—“‘“C<‘“‘“<‘“<‘<‘“<‘“‘“‘“‘(‘ ‘CW $12.75 


| Items on this page qualify for Fair Share Discount of 10% 


Molded Styrene Plaques 


E. Silver Award. This prestigious award is one of three coor- 

dinated plaques (Gold, Silver, Bronze) recognizing three levels 

of achievement. Each may be proudly displayed on a wall or 

oe Dimensions are 8” x 10” with space for up to five year 
ars. 


SO —“‘“‘“‘“‘“O‘“‘;COCOCOWCOCO*O*OCOC*C*COC*O*C*C*C*# $3.95 
3440731 Personalization strip (black on silver) ......... $2.00 
pgs ia ee e——EB $ .70 
Gold Award. (Not pictured.) Identical to Silver Award in 
brushed gold finish. 

240' 5... ....=sd—i(a i‘ié‘ay...........hmmrC $3.95 
3440731 Personalization strip (black ongold).......... $2.00 
Y6al Garsisoectyvear........................... S /0 


Bronze Award. (Not pictured.) Identical to Silver Award except 
finished in a deep bronze color. 


os sS....ldUlrdttCiti i ittststi‘C‘“(“‘(‘(‘(‘(‘(“(‘(‘<‘(‘“‘(C‘#SCWC®C $3.95 
3440731 Personalization strip (black on bronze) ....... $2.00 
oc ie ee  r—__S $ .70 


F. Campaign Award. 8/2” x 10%’. Red and white, metallic 
gold on a white, textured background with space for hanging 
additional year panels. 


ot —“‘“‘“(‘<“‘<‘<‘<‘<‘<i‘“‘“‘“‘“ ‘CQ $3.80 
3440731 Personalization strip (black on gold).......... $2.00 
Year Gars(soeciyyea)............................. $1.45 


Mark of Merit Year Panel. (Not pictured.) Year panel available 
for Mark of Merit plaque previously offered by KCS. 
Sbecily yeeroucsiver..: .................... $1.45 


Awards 


Medallic A 


Fiberglass, Metal & Magnetic Signs 


Items on this page qualify for Fair Share Discount of 10% 


Vinyls, Decals & Pressure Sensitive 


United Way 


a 


Vinyl Decals. 82" x 6/2" clear viny! decals with peel-off Rigid Vinyl. 9° x 7°. Heavyweight white vinyl signs 


backing. Stick to the inside of windows with message identify offices and agencies in a memorable and con- 
facing out. Each sistent way. Each 

1-25 Over25 1-25 Over25 
5440221 serice................ % /5 ® 65 Geers GOMIGE., Slice... ee: $2.00 $1.75 
S440ee2 Agency................ > 0 % 65 Oaeueeo -AQENCY.............--. $2.00 $1.75 
0440223 UnitedWay ............ S .f3 > 05 5440226 UnitedWay ............ $2.00 $1.75 


“ 


26 


nite iy 
A United Way ere A United Way 
Agency 


Pressure Sensitive Signs. 


Per Hundred 

2440381 9%" x8%" (Agency) ......... $50.00 

2440382 9%" x 8%" (United Way) ...... $50.00 

gaas8s 4 x4 (Roe cy) .......-..--- $14.00 

= 2440384 4’x4 (UntedWay)......... $14.00 
United Way 5440985 2x2" (Agency)............. $ 5.00 
2440386 2 x2 (UnitedWay) ......... $ 5.00 


2440389 1012" x 16" (Agency)....each$ 1.00 


Items on this page qualify for Fair Share Discount of 10% 


Signage 


aw 


Flags, Banners & Pennants 


United Way 


Truck Banner, Grommeted. 
A. 3440704 5’x3’ 


Flags. Attractive nylon flags. Design visible from both sides. Can be used 
indoors or outdoors. Ready for easy hanging. 

B. 3440728 2’x3’ 
C. 3440701 3'x5' 
D. 3440702 4’x6’ 
E 3440/27 5x8 
F. 3440726 12” x 18” with 30” dowel 


Pennants. Triangular pennants 12” x 18" featuring red logo and black United 
Way wording on one side. Twelve pennants to a string that stretches 30 feet. 
ia 9ee0/00 SetoiSsirngs ........................... — $21.00 


PLEASE READ CAREFULLY BEFORE ORDERING 


1. Use the exact item number and description for the 

items when ordering. 

Campaign films are available for preview in 16mm only. 

Theater trailers (35mm) and TV spots (16mm) are also 

available for previewing. We reserve the right to bill for 

damaged, lost or overdue previews. Check with Sales/ 

Service Center regarding availability. 

. All oral/phone orders should be followed immediately 
by written confirmation. To avoid duplication, mark 
follow-up order so it clearly relates to oral/phone 
order. : 

. Nooral imprint orders accepted. Imprint information 
must be by mail. 

. Some items are stocked at vendors and not at United 
Way of America, making it difficult to ship rush orders 
the same day. We will expedite as quickly as possible. 

. Prices in Catalog are subject to change without 
notice. 

. Intra-state, local taxes, etc. will be passed on where re- 
quired by law. 

. PLEASE NOTE THE FOLLOWING POLICY ON RETURN- 
ING ITEMS: It is the responsibility of the receiver to 
open and inspect all packages immediately! Al 
claims for damaged items, shortages or wrong items 
must be made within three weeks of shipping date. All 
returns must be authorized by your sales representa- 
tive and be accompanied with a return form. Items 
shipped without this form, returned C.O.D. or to the 
vendor will be refused and no credit will be issued. 

. United Way organizations in Canada must include 

broker forms completely filled out with all orders. 

United Way of America cannot be responsible for 

brokering packages through customs. Contact United 

Way/Centraide Canada for details. 

UPS is a major carrier for United Way of America ship- 

ments. Please note if your shipment is to go any other 

way. UPS requires street address (no P.O. Box 
numbers) so be sure your address is complete when 
ordering. 

. All special or rush orders should include latest 
acceptable date, acontact phone number and method 
of shipment: Express Mail, Air Freight, etc. 

. Quantity discounts are issued when individual orders 
meet the qualifying amount. 

. Supplementary charges will only be levied on orders 
requiring extraordinary handling. 

. Additional copies ofthis catalog are available in limited 
quantities through the Sales/Service Center. 

P600992 Communications Catalog...... $5.00 each. 

. Allitems in this Catalog are copyrighted by United 
Way of America and made available for the 
exclusive and express use of the member United 
Way organizations requesting the items. These 
materials are not for resale, reproduction, or 
presentation for any commercial use. 


rd 
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Pricing Information 
Any community that commits or has committed to Fair 
Share Services Support during the year will only be 
charged $85.00 for each campaign film purchased from 
the following list: 

Real Heroes 

Thoughts and Feelings 
A Little Miracle 
Volunteer Report 

A Gift.of Love 


For communities that are not covered by Fair Share 

Support the following pricing schedule is in effect: 

1. Aone-time charge is levied for the first print of the above 
listed campaign films. This charge is based on metro 
size. Metro I—$500; Metro II—$450; Metro III—$400; 
Metro |\V—$350; Metros V-VI—$300; Metros 
VII-XI—$180. Additional prints are $180 each regardess 
of metro size. 

2. Acommunity that has purchased campaign films from 
United Way of America on a consecutive yearly basis is 
entitled to a discount on the $180 additional print cost. 
This discount has a maximum ceiling of 20 percent if a 
community has purchased prints for three consecutive 
years. For two years the discount is 10 percent and for 
one year the discount is 5 percent. The following 


Up Close and Personal 
Loretta Lynn 

People Are Waiting 
You're There 

That Great Feeling 


SsumMmMariZes: 
Fair Share 
First Addt’! 5% Disc. 10% Disc. 20% Disc. Services 
Metro Print Print 1 Year 2 Years 3 Years Support Price 
| $500 $180 $170 $160 $145 $85 
II $450 $180 $170 $160 $145 $85 
lI $400 $180 $170 $160 $145 $85 
IV $350 $180 $170 $160 $145 $85 
V $300 $180 $170 $160 $145 $85 
VI $300 $180 $170 $160 $145 $85 
VII-X| $180 $180 $170 $160 $145 $85 


SS a a a ES EE LT I EIT LE IE ALLE EC EEN 


Fair Share Services Support 

Completely separate from the pricing for films covered 
above is the Fair Share Services Support on all items in this 
Catalog with the exception of Combined Federal Campaign 
materials and films covered above. 

A community purchasing pins, awards or printed 
materials for example would initially be charged the 
Catalog listed price. (This price should appear on the order 
form when submitting an order.) When an invoice for the 
materials is sent out it will show both the Catalog price and 
separately a 10 percent discount on the items ordered. The 
amount due will reflect the shipping charges plus the cost 
of the item(s) with a 10 percent discount deducted automa- 
tically on the latter. 

PLEASE DO NOT WRITE IN THE DISCOUNTED AMOUNTS 
ON ORDERS PLACED OR ON INVOICES. DISCOUNTS 
WILL BE AUTOMATICALLY COMPUTED AND DETAILED 
FOR YOU. 


AUDIOVISUAL EQUIPMENT 
Bell and Howell Autoload .......................... 14 
Cinema Sound 3000 ......... 2.0.0.0. ccc ee eee. 14 
ON ID 5h bi SiG nics 4004.00 4 Min ee Lae eh 4 zee es 14 
RS is i bo ede a tac dn oan s sores ce we 14 
POCONO hac ks Fels ns ac evanuss Bei weeed bates 14 
AWARDS 
MEM cy cha occa Ree Kee ux o5 ees ie Laseda bec 35 
RII Fb ood ok bs wh he va cee s de Tend be de hc net ate. 38 
RE goes et eat aa, eet AE on rears naa owt boas ns 34 
Molded Styrene ..... cco. cee eee eee 37 
PII sce cs a 0 OE Eo eke nak OR ek Ra Pee oes 36 
TUR: Astccecaesphdiais nen Ponto ens tht owes 34, 36 
PRY ceo ae va Beek ec eee 08d ae ka ewes 34 
CAMPAIGN AIDS 
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